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We  make  a  gift  to 


RETAIL  GROCERS 


AMERICAN  CAN  COMPANY 


Appearing  in: 

American  Grocer 
Chain  Store  Age 
Chain  Store  Management 
Groceries 

National  Grocers  Bulletin 
Progressive  Grocer 


You  probably  know  the  informative  advertising  we 
have  been  running  in  retail  grocery  magazines.  It 
has  been  so  welcome  to  the  trade — we  have  received 
so  many  requests  for  a  full  set  of  the  pages — that  we 
have  just  published  a  book  of  canned  foods  mer¬ 
chandising,  called  “Selling  Facts  Worth  Knowing 
about  Certain  Canned  Foods.”  It  contains  product 


information  and  selling  slants  on  16  big  volume 
items — and  it  is  free  to  any  retail  grocer  who  wants 
to  put  this  sales-making  material  to  work. 

We  thought  you  would  like  to  know  about  this 
latest  step  in  our  program  to  help  the  canned  foods 
industry  by  stimulating  intelligent  retail  merchan¬ 
dising. 
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Sfail  to  American  Can  Company,  230  Park  Ave.,  iVetc'  York,  for  your 
coin  of  "Selling  Faett  morth  knouing  alHmt  rertain  Canned  Foods." 
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Hamachek  Ensilage  Distributor 


PATENTED 

United  States  .  May  26,  1925  ^  j 
Canada  .  .  Dec.  29,  1923 


The  Hamachek  Revolving  Ensilage  Distribu¬ 
tor  is  a  mechanical  device  for  the  stacking  of  pea 
vines,  corn  husks,  or  other  ensilage  in  a  silo  or  on 
a  stack. 

The  discharge  spout  revolves  in  a  circle  two  or 
three  times  an  hour  and  the  operator  can  easily 
change  the  incline  of  the  spout  to  any  desired  posi¬ 
tion.  In  this  way,  the  ensilage  is  discharge  just 
where  it  is  needed  and  one  man  can  make  a  better 
stack  or  fill  a  silo  better  than  can  be  done  by  sev¬ 
eral  men  without  the  aid  of  the  Distributor. 

This  machine  takes  care  of  about  the  hardest 
and  disagreeable  work  of  a  canning  operation. 
The  saving  in  labor  alone  usually  pays  for  the  in¬ 
stallation  in  two  or  three  years. 


Additional  information  will  gladly  be  mailed  upon  request 

FRANK  HAMACHEK  MACHINE  CO. 

KEWAUNEE,  WISCONSIN 

Also  Manufacturers  of  Viner  Feeders  and  Chain  Adjusters 


PLANTS 


PHELPS  CAN  CO 


MANUFACTURERS  OF 


TIN  CANS 


WEIRTON.W.VA 


CAPACITY  600  M'ULION  CANS  PER  YEAR 

MAIN  OFFICE 

jTSw  BALTIMORE  MD.  ^ 
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ameron  Automatic 
300  Sanitary  Cans 


Line-Producing 
Per  Minute 


NO.  307  AIR  AND  VACUUM  TESTER. 

TESTS  AND  EJECTS  FAULTY  CANS  WITHOUT  HELP  OF 
AN  OPERATOR.  MADE  FOR  CANS  OF 
ALL  SIZES  AND  SHAPES. 


Buy  Vour  Cans 
From  A  User  Of  The 
Cameron  Air  Tester. 

You  are  then  definitely  assured  against 
claims  for  spoilage. 

Consider  This  List  Of 
Successful  Packers  Who 
Make  Their  Tin  Containers. 

Nestle’s  Milk  Products,  Inc. 

H.  J.  Heinz  Company. 

Armour  &  Company. 

General  Foods  Corporation. 

Corn  Products  Refining  Company. 
Swift  &  Company. 

Borden  Company. 

Broder  Canning  Co.,  Ltd. 

Phillips  Packing  Company. 


Cameron  Can  Machinery  Company 

240  North  Ashland  Avenue  «  «  «  »  »  »  CHICAGO/  U.  S.  A. 


rom  COAST  to  COAST 
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SAN  FRANCISCO 
155  Montgomery  $h«et 


NEW  YORK 
100  E.  42nd  Street 


CHICAGO 

111  W.  Woshinglon  Street 


Exactly  meeting 
your  requirements 


Make 


WITH  the  passing  of  the  “hole  and 
cap”  all-soldered  can  and  the  in¬ 
troduction  of  the  new  “open  top”  struc¬ 
ture,  the  technique  and  equipment  for 
making  tight  seams  to  stand  both  proc¬ 
essing  strains  and  commercial  handling 
presented  seemingly  insurmountable 
difficulties.  And  from  the  very  begin¬ 
ning,  Continental  played  an  important 
jiart  in  closing  machine  development. 

^^^len  the  now  fa-  “tl 

mous  Panama  Machine  ! 

was  introduced  some  24 
years  ago,  it  was  a  sen- 
sation — the  fastest  and 
most  adaptable  of  all 
closing  machines  of  that 

I  S.n,/...S,<...o« 

Panama  dating 

f‘  Machmt 

time,  closing  from 
“  jJHi^  40  to  60  cans  a  min- 
.  —  ute.  Its  adaptability 

to  quick  changes  in 
y  '  the  sizes  of  cans  to  be 

closed  was  a  partic¬ 
ularly  advantageous 
feature.  A  tribute 
to  the  value  of  this 
machine  is  its  great  popularity  even  to¬ 
day  among  Canners  for  all  products 
where  high-speed  closing  is  not  essential. 

The  Continental  M.  C.  Four-Station 
Closing  Machine,  introduced  some  17 
years  ago,  was  another  tribute  to  the 
skill  of  Continental  engineers,  w’ho  met 
the  need  for  .  ,  ^ 
higher  si)eeds  ZSfc 
and  non-spill 
with  Con- 
tinental 
‘•M.C.”clos-  ^ 

ing  up  to  135  ' 

canspermin- 

ute,  and  its 

introduction  marked  another  cj)och  in 
the  industry.  Today  this  same  type  of 
machine,  with  minor  refinements,  is  a 
great  favorite  among  Canners  because 
of  its  sturdy,  substantial  construction 


Foiir-Siaiion  C.R 
dosing  Machine 


naipBCHp  I  can  be  con- 

~  veniently  set 

in  line  with 

any  filling  machine  or  exhaust  box. 

Continental  Closing  Machines  have 
been  designed  and  are  built  in  Continen¬ 
tal’s  own  four  machine  shops,  of  the 
finest  materials,  under  the  most  exacting 
standards  of  prec-ision.  They  are  built  to 
run  and  are  not  sold.  Construction  costs 
are  secondary 
to  mainte¬ 
nance  expense, 
hence  Conti¬ 
nental  cus¬ 
tomers  are  as¬ 
sured  of  the 
utmost  in  per¬ 
formance. 

Never  were  lower  costs  so  essential  as 
today.  Your  machinery  must  run  with¬ 
out  stops  —  production  is  all-important. 
At  “peak  load”  is  when  you’ll  apprec-iate 
most  the  efficiency  and  dependability  of 
Continental’s  closing  machines  in  avoid¬ 
ing  delays. 


Singfe-SfatioR  ^ 
Panama  No.  JO  CJosin^  .4focAi 


Panium 
dosing  Machi 
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EDITORIALS 

WHAT’S  AHEAD — That  is  what  everyone  is  ask¬ 
ing  himself  and  wondering  about,  because  the 
average  American  is  an  impatient  cuss  and 
wants  to  see  this  general  business  improvement  take 
place  at  once.  Any  sane  man  knows,  of  course,  that 
that  is  an  impossibility,  but  nevertheless  they  all  want 
it,  and  are  inclined  to  feel  that  the  business  revival 
attempted  by  the  New  Deal  has  failed.  It  has  not 
failed,  not  by  a  wide  margin!  In  fact  it  has  been  im¬ 
mensely  more  successful — in  its  objective,  in  what  it 
aimed  at — than  ayone,  even  its  promoters,  could  have 
expected  so  soon.  The  casual  observer  sees  only  the 
surface,  but  the  real  objective  is  far  back  of  that.  Here 
you  are  presented  one  of  the  finest  examples  of  “reading 
between  the  lines,”  for  you  must  do  that  to  see  what 
is  being  attempted.  When  they  are  done  business, 
agriculture  and  labor  will  all  have  been  scoured  of  a 
lot  of  barnacles,  rot  and  bad  habits,  and  by  the  time 
that  is  done  our  financial  house  will  have  been  fumi¬ 
gated  and  completely  rearranged.  Nothing  socialistic 
or  “dreamy”  about  that  program ;  it  has  been  a  clean¬ 
up  job  of  great  magnitude;  but  they  would  never  have 
gotten  the  bad,  dirty  boys  into  the  kitchen  for  that 
scrubbing  if  they  had  told  them  beforehand  what  they 
intended  to  do;  would  never  have  learned  the  deviltry 
that  they  had  been  up  to,  not  all  of  it  at  least,  if  the 
boys  had  known  that  the  truth  was  being  gotten  out 
of  them  by  pitting  one  bad  boy  against  another ;  if  they 
had  ever  guessed  that  they  were  testifying  against 
themselves.  That  part  of  the  job  is  nearly  completed; 
the  testimony  is  in  and  the  scouring  is  proceeding 
faster  than  you  might  suppose.  Even  the  big  “bullies” 
who  said  they  would  “like  to  see”  any  teacher  try  to 
lick  them  “took  it”  and  we  believe  they  liked  it !  The 
real  boy  who  gets  a  thrashing  for  something  he  knows 
he  has  done  never  bears  resentment. 

Can  you  imagine  anything  finer  than  business  will 
be  under  this  cleaned  up  condition?  And  right  today 
is  there  anyone  of  you  who  has  sat  in  on  this  scouring 
process  who  would  wish  to  go  back  to  the  old,  dirty  con¬ 
dition?  You  know  you  would  not.  It  is  wonderful 
what  a  little  soap  and  water,  well  applied,  even  to  our 
mental  conditions,  will  do.  Do  you  begin  to  see  be¬ 
tween  the  lines?  What’s  ahead  of  us  looks  nice. 


And  now  for  a  few  concrete  evidences  to  satisfy  that 
hunger  for  figures  and  “facts.”  Poor  old  “facts,”  so 
popular  and  so  freely  used  in  the  years  B.  C.  (before 
codes),  what  a  drubbing  they  took  in  the  woodshed! 
Like  business  and  agriculture  and  finance,  there  was 
nothing  the  matter  with  genuine  “facts.”  It  was  the 
way  the  word  was  used,  or  rather  misused. 

We  quote: 

“Department  of  Labor  figures  indicate  that  fac¬ 
tory  wages  have  gone  up  $60,000,000  a  week,  or 
over  $2,000,000,000  a  year.  The  Department  of 
Agriculture,  through  its  Bureau  of  Agricultural 
Economics,  estimates  that  farmers  will  get  about 
$2,000,000,000  more  for  their  products  this  year 
than  they  did  last. 

“That  makes  $5,000,000,000  more  available  for 
spending,  and  yet  sales  figures  gathered  by  Federal 
reserve  banks  indicate  that  housewives  are  spend¬ 
ing  no  more  dollars  than  they  did  a  year  ago — if  as 
many. 

“Officials  think  that  once  the  Nation’s  buyers  see 
that  things  are  headed  in  the  right  direction,  with 
prices  definitely  pointed  higher,  they  will  let  loose 
more  of  their  dollars  and  the  country  then  will 
start  on  its  way  again.” 

And  there  would  seem  to  be  evidence  that  some  of 
this  money  is  flowing  out.  In  a  feature  article  in  the 
New  York  Journal  of  Commerce  for  November  1st  the 
writer  says: 

“A  practical  test  whether  retail  sales  can  be 
stimulated  currently  by  a  low  price  appeal  was  con¬ 
ducted  last  week  by  a  national  retail  organization. 

“Strong  promotion  efforts  were  made  and  prices 
were  adjusted  to  a  level  that  were  certain  to  fit 
consumers’  pocketbooks.  Results  far  exceeded  ex¬ 
pectations.  A  sales  increase  of  60  per  cent  over 
the  same  week  last  year  was  realized  at  a  mark-up 
percentage  that  left  some  profit. 

“Encouraged  by  this  experience  the  concern  de¬ 
cided  to  discard  its  previous  “wait  and  see”  atti¬ 
tude  once  and  for  all,  no  matter  how  many  elements 
of  uncertainty  exist  generally.  It  is  felt  that  the 
merchandising  policy  of  the  moment  should  be  one 
of  extreme  aggressiveness  in  selling  as  well  as  in 
buying.” 
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That  ought  to  be  a  signal  to  any  canner,  not  to  sell 
his  surplus  now  or  at  least  if  he  does  sell  to  get  his 
price;  but  it  is  also  a  signal  to  him  that  he  should  do 
his  share  of  buying,  covering  his  machinery  and  sup¬ 
ply  requirements  now  before  those  items  feel  the  bene¬ 
fit  of  advance.  Do  not  think  that  canned  foods  will 
be  the  only  things  that  advance  in  price. 

Retribution — They  have  placed  a  processing  tax 
of  28c  per  bushel  on  field  corn  used  for  other  than 
farm  or  feeding  purposes.  This  catches  those 
short  sighted,  or  worse,  canners  who  befouled  their 
calling  by  packing  field  corn.  As  canners,  if  the  prod¬ 
uct  is  in  their  hands  at  this  time — November  5th  is  the 
zero  day  for  them  and  December  5th  for  retailers — 
they  must  pay  this  tax.  What  a  commentary !  They 
wanted  a  cheap  seller ;  they  got  it,  and  now  they  must 
add  an  amount  to  its  cost  that  will  bring  it  up  to  or 
above  the  cost  of  the  better  corn.  Oh,  yes,  young  field 
corn  is  a  good  food  for  humans  as  well  as  for  cattle, 
and  the  product  must  be  labelled  field  corn;  but  why 
prostitute  the  whole  canned  corn  market  by  packing 
it?  By  the  widest  stretch  of  the  imagination  the 
amount  of  such  corn  canned  is  but  a  very  small  frac¬ 
tion  of  the  entire  canned  corn  output,  and  the  possibil¬ 
ity  for  profits  on  it  even  smaller.  You  make  no  money 
on  the  venture  and  you  lose  every  decent  buyer  on 
your  list,  for  no  one  will  have  confidence  in  you  again. 

The  same  thing  is  true  of  the  canning  of  soaked  peas. 
No  question  but  what  they  are  a  good,  wholesome  food, 
and  if  care  be  taken  in  buying  a  good  grade  of  dried, 
young  peas,  and  then  soaking  properly,  and  processing 
carefully,  a  product  very  hard  to  distinguish  from  fresh 
peas  that  were  allowed  to  go  a  little  too  long  before 
cutting  is  produced.  But  therein  is  the  very  trouble 
with  the  practice :  you  must  label  the  product  honestly, 
and  the  buyers  then  learn  that  you  can  soaked  peas. 
The  next  time  a  buyer  comes  back  to  you,  if  he  ever 
comes  again,  he  will  want  assurance  doubly  assured 
that  what  you  are  now  selling  him  are  fresh,  succulent, 
not  dried  peas.  Put  yourself  in  the  place  of  the  buyer, 
and  that  is  how  you  would  act.  And  this  is  all  aside  of 
the  great  damage  that  is  done  among  the  consumers 
of  the  vast  bulk  of  the  canned  corn  or  pea  production. 
The  confusion  there  is  irreparable,  the  loss  to  the  whole 
industry  tremendous.  It  is  a  foolish  trick  any  way  you 
look  at  it.  And  now  for  the  canners  of  field  corn  it 
will  prove  to  be  an  expensive  foolishness.  Remember 
the  scriptural  injunction:  You  can’t  serve  two  masters. 
If  you  w'ant  to  pack  field  corn  or  soaked  peas,  then 
make  a  specialty  of  them  and  get  out  of  the  business  of 
canning  sweet  corn  or  green  peas.  Be  one  thing  or  the 
other  but  don’t  try  to  be  both ;  the  public  has  not  the 
time  to  keep  tabs  on  you. 

MACHINERY  CODE  SIGNED  — The  President 
signed  the  code  of  the  canning  and  packing  machinery 
industry  on  Tuesday,  October  31st,  and  it  goes  into 
effect  November  11th.  It  covers  the  usual  code  fea¬ 
tures:  minimum  wages  40c,  40  hours  per  week,  with 
the  usual  exceptions  or  variations  for  certain  busy  sea¬ 
sons,  the  key  men  or  those  drawing  better  than  the 
average  salaries  exempted.  Manufacturers  and  deal¬ 
ers  must  file  copies  of  price  lists  showing  discounts  and 
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terms,  and  are  governed  against  unfair  practices  as  in 
all  other  codes  so  far  accepted.  The  machinery  men 
showed  wisdom  in  not  cluttering  up  their  code  with  a 
lot  of  trivial  or  “natural”  requirements,  and  so  they 
have  had  it  accepted  promptly,  and  are  now  ready  to 
go  ahead  shaping  their  efforts  to  conform  with  it. 

This  week  we  give  another  story  of  the  canners’ 
efforts  to  get  their  code  into  line  for  acceptance.  This 
time  it  is  wages  and  hours  of  work.  But  it  all  shows 
that  work  is  being  done  to  have  the  code  accepted  and 
put  into  force,  and  thus  end  the  uncertainty.  One  of 
these  days  the  canners’  code  will  get  through,  and  it  is 
to  be  hoped  that  day  will  come  soon. 
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CANNERS’  CONVENTIONS 

Note — Secretaries  will  help  their  meetings  and  ren¬ 
der  a  real  service  to  all  interested  by  keeping  this 
column  well  and  accurately  posted.  Send  full  informa¬ 
tion  as  to  date  and  place  of  meetings. 


NOVEMBER  7-8 — Wisconsin  Canners,  Hotel  Schroed- 
er,  Milwaukee,  Wis.  Annual. 

NOVEMBER  16-17 — Indiana  Canners.  Annual. 

DECEMBER  12-13 — Ohio  Canners,  Hotel  Gibson, 
Cincinnati,  Ohio.  Annual. 

DECEMBER  13-14 — Tri-State  Packers,  Benjamin 
Franklin  Hotel,  Philadelphia,  Pa.  Annual. 

JANUARY  15  to  19,  1934 — National  Canners;  Na¬ 
tional  Food  Brokers ;  Canning  Machinery  & 
Supplies.  Machinery  Show.  Hotel  Stevens,  Chi¬ 
cago,  Ill.  Annual. 


Landreth^s  Certified  Tomato  Seed 


The  Department  of  Agriculture  of  the  State  of 
Pennsylvania  has  certified  for  us  this  year  for  the 
first  time,  Break  O’Day,  Norton,  Stone,  Pritchard  or 
Scarlet  Topper  and  the  old  well-known  Landreth’s 
Red  Rock.  Previous  to  this  they  had  only  certified 
Marglobe,  Greater  Baltimore  and  Bonny  Best. 

In  addition  to  the  above  we  offer  Crown  Pick¬ 
ed  Certified  Marglobe,  the  seed  saved  from  the  first 
hands.  This  seed  is  earlier  than  the  regular  run  of 
the  crop.  All  Seed  is  put  up  in  cardboard  lithograph¬ 
ed  packages  of  i,  J  and  1  lbs.,  the  certified  Tomato 
wrapped  in  cellophane.  We  grow  all  our  Tomato 
seed  here. 

If  there  are  any  other  varieties  of  Tomato, 
Peas,  Beans,  Corn  or  other  seeds  you  need,  write  us 
for  prices. 


D.  L.ANDRETH  SEED  COMPANY, 


Oldest  Seed  House  In  America 


PENNA. 

Founded  1784 
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Asriculture  Adjustment  Administration 

Doings 

of  interest  or  importance  to  our  industry 


CONFERENCE  ON  HOURS  AND  WAGES 
PROVISIONS  OF  CANNERS’  CODE 

From  The  Information  Letter 
National  Canners  Association 

A  N  informal  conference  with  the  National  Recovery 
Administration  officials  on  the  hours  and  wages 
/  \  provisions  of  the  canners’  basic  code  was  held 

at  Washington  on  October  25.  Preliminary  to  the  con¬ 
ference  the  Labor  Committee  appointed  by  President 
Hutchinson  of  the  National  Canners  Association  met 
for  two  days  with  officers  and  other  representatives  of 
the  various  state  and  commodity  canners’  associations 
to  formulate  the  provisions  that  would  be  presented  at 
the  conference  with  the  Government  authorities. 

At  the  conference  on  Wednesday,  Mr.  Walter  White, 
representing  the  N.R.A.,  presided,  and  there  were  also 
present  representatives  of  the  Labor  Advisory  Board, 
Consumers  Advisory  Board,  and  the  Legal  Division  of 
the  N.R.A.  The  canning  industry  was  represented  by 
the  Labor  Committee  and  by  canners  appearing  for 
various  canning  districts  and  for  various  branches  of 
the  industry. 

As  a  result  of  the  conference,  various  suggestions  as 
to  revisions  in  the  proposed  wage  and  labor  provisions 
were  taken  under  consideration  by  the  Labor  Commit¬ 
tee  at  meetings  following  the  conference.  The  Labor 
Committee,  by  a  resolution  adopted  on  the  day  preced¬ 
ing  the  conference,  was  given  authority  to  take  final 
action  with  respect  to  the  provisions  that  are  to  be  in¬ 
corporated  in  the  code  before  the  public  hearing  on  the 
code  is  held. 

The  wages  and  hours  provisions  which  were  the  sub¬ 
ject  of  the  informal  conference  and  which  will  consti¬ 
tute  Article  IV  of  the  basic  code  that  will  later  be  up 
for  a  public  hearing  are  as  follows : 

Section  I. 

(a)  Employes  shall  have  the  right  to  organize  and  bargain 
collectively  through  representatives  of  their  own  choosing,  and 
shall  be  free  from  the  interference,  restraint,  or  coercion  of 
employers  of  labor,  or  their  agents,  in  the  designation  of  such 
representatives  or  in  self-organization  or  in  other  concerted 
activities  for  the  purpose  of  collective  bargaining  or  other 
mutual  aid  or  protection. 

(b)  No  employe  and  no  one  seeking  employment  shall  be 
required  as  a  condition  of  employment  to  join  any  company 
union  or  to  refrain  from  joining,  organizing  or  assisting  a  labor 
organization  of  his  own  choosing. 

(c)  Processors  shall  comply  with  the  maximum  hours  of 
labor,  minimum  rates  of  pay  and  other  conditions  of  employ¬ 
ment,  aproved  or  prescribed  by  the  President. 


Section  II. 

No  person  under  16  years  of  age  shall  be  employed  by  any 
processor. 

Where  state  laws  require  higher  wages  or  shorter  hours  of 
employment,  than  provided  in  this  code,  such  provisions  shall 
be  complied  with  in  such  state. 

The  provisions  of  this  code  shall  not  apply  to  agricultural 
employes. 

Section  III. 

Geographical  wage  differentials,  due  to  different  living  costs 
and  economic  conditions  and  available  labor  supply  exist  in  the 
industry,  and  are  controlled  mainly  by  plant  location.  The 
following  wage  districts  have  been  established: 

(a)  Northern  District. 

North  of  and  excluding  Delaware,  Maryland,  Virginia,  West 
Virginia,  Kentucky,  Missouri,  Oklahoma,  New  Mexico  and  Ari¬ 
zona  and  the  four  counties  in  Pennsylvania  of  York,  Lancaster, 
Adams  and  Franklin  but  including  California,  Oregon,  Wash¬ 
ington  and  Alaska. 

(b)  Intermediate  District. 

The  states  of  Mai'yland,  Delaware  and  the  four  counties  in 
Pennsylvania  of  York,  Lancaster,  Adams  and  Fi’anklin. 

(c)  Southern  District. 

South  of  and  including  Virginia,  West  Vii’ginia,  Kentucky, 
Missouri,  Oklahoma,  New  Mexico  and  Arizona. 

(d)  Haivaiian  District. 

Territory  of  Hawaii. 

Section  IV. 

(a)  No  processor  shall  employ  any  accounting,  clerical,  bank¬ 
ing,  office,  service  or  sales  employe  (except  outside  salesmen)  in 
any  store,  office,  department  or  establishment  for  more  than 
40  hours  in  any  one  week,  except  that  during  periods  of  inven¬ 
tory  taking  and  financial  closing  (limited  to  not  more  than 
5  weeks  in  any  12  months),  such  employes  may  be  employed 
not  exceeding  48  hours  in  any  one  week. 

(b)  No  processor  shall  employ  any  factory  or  mechanical 
worker  or  artisan  more  than  35  hours  in  any  one  week. 

(c)  The  maximum  hours  fixed  in  paragraphs  (a)  and  (b) 
shall  not  apply  to  employes  in  establishments  employing  not 
more  than  two  persons  in  towns  of  less  than  2,500  population; 
nor  to  technical  persons  employed  in  their  profession;  nor  to 
employes  in  executive,  managerial  or  supervisory  capacities 
who  receive  more  than  §25  per  week;  nor  to  employes  engaged 
wholly  or  partially  in  performing  the  functions  of  wholesale 
or  retail  distribution  (not  including  those  employes  engaged 
in  manufacturing  or  production  operations)  provided  they  are 
not  employed  more  than  48  hours  in  any  one  week;  nor  to 
power-plant  employes  and  repair  crews  provided  they  are  not 
employed  more  than  48  hours  in  any  one  week;  nor  to  chauf¬ 
feurs  and  delivery  men  provided  they  are  not  employed  more 
than  48  hours  in  any  one  week;  nor  to  any  worker  or  employe 
during  the  processing  season  for  seasonable  perishable  products, 
including  salmon  and  other  sea  foods,  where  the  restriction  of 
hours  would  cause  loss  or  deterioration  of  raw  materials  or 
loss  to  producers  of  raw  commodities,  nor  to  operations  in  prep¬ 
aration  for  the  canning  of  salmon  or  other  sea  foods  or  con¬ 
nected  with  the  installation,  maintenance  and  operation  of  sal¬ 
mon  and  other  sea  foods  fishing  appliances,  nor  to  the  prepara- 
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La  Porte  Flexible  Steel  Sanitary  Conveyor 

{formerly  Hercules) 


The  one-hundred  percent  sanitary  belt 
used  on  sorting  tables,  scalders,  washers, 
exhausters,  elevators,  etc.  The  belt  all 
canners  endorse  because  it  is  strong,  dur¬ 
able  and  labor-saving,  and  can  be 
bought  at  a  cost  so  small  compared  to 
other  belts. 

Made  of  best  galvanized  .ribbon  steel,  in 
one  inch  and  half  inch  mesh.  Widths 
ranging  from  a  few  inches  to  ten  feet. 

Note  the  strong  edge  which  is  an  import¬ 
ant  factor.  Do  not  buy  a  belt  with  a 
weak  edge. 


Your  dealer  has  it 


Section  of  One  Inch  Mesh  Belt 


Manuiactured  by 


La  Porte  Mat  &  Mfg.  Co 


La  Porte,  Indiana 


HEADQUARTERS  FOR 


CANNERS'  AND  PICKLERS' 

SEEDS 


A  Superior  Stock  of  Detroit  Beet  Seed 
used  by  Americans  best  canners 

PEAS,  BEANS,  CORN,  CUCUMBER,  CARROT 
TOMATO,  PEPPER 

STOCKS  THE  BEST  PRICES  THE  LOWEST 

Let  Us  Have  Your  Inquiries 

F.  H.  WOODRUFF  &  SONS 

Milford,  »  »  »  Conn. 


Branches — Rocky  Ford,  Colorado  Toledo,  Ohio  Atlanta,  Georgia 


DETROIT  BEET 


10 


THE  CANNING  TRADE 


November  6, 1933 


tion  for  shipping  and  shipping  operations  themselves  in  Alaska 
and  Hawaii.  Population  for  the  purpose  of  this  code  shall  be 
determined  by  reference  to  the  1930  Federal  Census. 

(d)  No  employe  of  any  processor  shall  be  paid  less  than  the 
following  rates  whether  employed  on  an  hourly,  daily,  weekly, 
monthly,  seasonal  or  yearly  basis — 

Northern  District:  30  cents  per  hour  in  towns  of  250,000  or 
more;  25  cents  per  hour  in  towns  of  less  than  250,000. 

Intermediate  District:  27%  cents  per  hour  in  towns  of  250,000 
or  more;  22 V2  cents  per  hour  in  towns  of  less  than  250,000. 

Southern  District:  25  cents  per  hour  in  towns  of  250,000  or 
more;  20  cents  per  hour  in  town  of  less  than  250,000. 

Hawaiian  District:  The  minimum  rate  for  the  same  class  of 
work  as  on  July  15,  1929. 

(e)  No  employe  classified  in  subparagi’aph  (a)  of  this  section 
shall  be  paid  less  than — 

$15.00  per  week  in  any  city  of  over  500,000  population 

14.50  per  week  in  any  city  between  250,000  and  500,000 

14.00  per  week  in  any  city  of  between  2,500  and  250,000. 

In  towns  of  less  than  2,500  population  all  such  employes 
shall  be  paid  wages  not  less  than  20  per  cent  over  the  weekly 
rate  paid  on  July  15,  1933,  provided  this  will  not  require  wages 
in  excess  of  $12.00  per  week. 

(f)  Where  a  piece  work  system  is  employed,  the  total  wages 
of  those  employes,  for  the  period  so  employed,  must  at  least 
average  the  minimum  wage  for  that  wage  district. 

(g)  Pei’sons  who,  on  account  of  the  infirmities  of  age  or 
some  physical  disability  can  not  do  the  work  of  able-bodied 
workers  may  be  employed,  provided,  however,  that  such  em¬ 
ployes  shall  not  exceed  in  number  5  per  cent  of  the  total  workers 
employed  by  a  processor.  Their  compensation,  if  on  piece  work, 
shall  be  the  regular  piece  rates;  if  on  a  time  basis,  they  shall 
be  paid  what  they  are  worth,  measured  by  the  output  of  fair, 
average  able-bodied  workers,  but  in  no  case  shall  this  be  less 
than  80  per  cent  of  the  minimum  rate  for  unskilled  workers. 

MAKE  NO  COMMITMENTS  UNTIL  CODE  HAS 
BEEN  ADOPTED 

Bulletin  Tri-State  Packers,  Dated  Oct.  27th,  1933. 

you  know  we  were  called  over  to  Washington  this 
week  (October  23-24-25)  on  a  preliminary  con¬ 
ference  in  connection  with  rates  of  wages  and 
hours  of  employment  to  be  embodied  in  the  Code  for 
the  Canning  Industry.  The  Tri-State  Packers’  Asso¬ 
ciation  had  the  following  representatives  present : 

Allen  T.  Stevens,  President;  J.  Richard  Phillips,  Jr., 
Ralph  0.  Dulany,  Harry  L.  Cannon,  J.  Roscoe  Wheat- 
ley,  James  M.  Shriver,  Joseph  N.  Shriver,  Hiram  W. 
Woodward,  Edgar  Hurff,  F.  M.  Shook,  Field  Secretary. 

It  developed  at  the  conference  that  the  representa¬ 
tives  of  the  labor  interests  w'ere  opposed  to  unlimited 
hours  of  employment  even  while  packing  perishables, 
that  they  considered  no  canning  crops  perishable  ex¬ 
cept  peas,  that  the  rate  of  wages  under  the  President’s 
Re-employment  Agreement  this  year  would  not  be  ac¬ 
ceptable  to  them,  that  a  rate  for  piece  work  must  be 
paid  sufficiently  high  so  that  the  slowest  and  most  in¬ 
efficient  worker  would  make  the  minimum  hourly  rate 
of  wages  that  is  to  apply,  that  extra  pay  must  be  given 
for  overtime  work. 

The  industry  was  advised  to  rewrite  its  code  on 
labor  and  hours  of  employment  to  more  nearly  comply 
with  the  ideas  of  the  Labor  Board  and  submit  same  at 
the  public  hearing  on  the  code  whenever  such  hearing 
is  held. 

The  above  will  indicate  to  our  members  the  problem 
facing  the  industry  on  this  phase  of  the  code.  It  cer¬ 


tainly  would  appear  unwise  for  any  canner  to  make 
commitments  on  the  1934  pack  in  advance  of  the  adop¬ 
tion  and  approval  of  the  General  Code  for  the  Canning 
Industry  and  the  marketing  agreements  for  the  indi¬ 
vidual  commodities.  At  this  writing  the  date  for  the 
public  hearing  on  the  code  has  not  been  announced. 

WARNING! 

National  Recovery  Administration  Release  No.  1244 

October  17,  1933. 

There  is  being  published  in  New  York  a  publica¬ 
tion  that  calls  itself  the  National  Recovery  Survey. 
It  purports  to  be  edited  by  “Henry  Woodhouse, 
Chairman  of  the  National  Recovery  Council,”  and  ad¬ 
vertises  a  list  of  publications  concerning  the  activities 
of  the  N.  R.  A.  and  other  subjects  connected  with 
President  Roosevelt’s  national  recovery  program. 

The  N.  R.  A.  has  no  connection  with  any  of  these 
publications.  It  has  never,  except  in  this  publication, 
of  the  National  Recovery  Council. 

The  publication  is  bedecked  with  blue  eagles  and  the 
national  colors,  and  might  easily  be  mistaken  because 
of  its  appearance  and  the  similarity  of  its  title  with 
those  of  governmental  agencies  for  something  issued 
with  the  authority  of  the  administration.  On  one  page 
of  it  is  a  letter,  with  a  letterhead  very  similar  to  the 
N.  R.  A.  official  stationery. 

Many  inquiries  have  been  received  about  this  and 
similar  publications  and  the  N.  R.  A.  is  issuing  this 
statement  in  order  to  acquaint  the  public  with  the  fact 
that  the  “National  Recovery  Publications”  which  issues 
these  books  and  pamphlets  has  no  relation  to  any  fed¬ 
eral  authority. 

FARM  STRIKE  HALTS  MILK  PROCESSING 

L.  Sterling  &  Sons,  Inc.,  milk  products  brokers, 
received  the  following  telegram  October  24th 
•  from  a  factor  in  Waukesha,  Wis. 

“Our  condensary  closed  today.  We  are  not  canning 
on  account  of  the  National  Farmers  Holiday  strike. 
Leaders  advise  no  shipments  will  be  permitted  after 
Wednesday.  Farmers  thoroughly  organized.  Situa¬ 
tion  serious.” 

SEEK  CANNING  FACTORIES 

R.  J.  A.  Senter,  Industrial  Agent  of  the  Nash¬ 
ville,  Chattanooga  &  St.  Louis  Railway,  Nash¬ 
ville,  Tenn.,  claims  that  he  has  several  com¬ 
munities  along  this  line  which  are  anxious  to  secure 
the  establishment  of  canning  plants  by  practical  and 
responsible  operators. 

These  communities  are  in  position  to  cooperate  with 
any  one  who  will  establish  a  plant  in  their  midst  and 
assure  them  the  production  of  a  desirable  acreage  of 
such  products  as  they  wish  to  pack,  and  also  make  them 
material  concessions  that  will  assist  in  an  economical 
operation. 

Interested  parties  may  obtain  full  information  by 
communicating  with  Mr.  Senter  at  the  above  address. 
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BETTER  PROFITS 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  y<Mr  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


PUZZLED  canner  writes: 

“Following  your  suggestion  that  we  work  closely 
with  all  voluntary  chains  I  called  on  a  leading  one 
last  week  and  found  that  although  they  are  practically  only 
getting  nicely  organized  I  do  not  have  a  chance  to  work 
with  them  as  they  are  already  tied  up  with  a  competitor. 

My  broker  sent  me  no  advice  in  the  matter  and  I  only 
learned  of  their  organization  when  visiting  the  market  in 
which  they  are  located.  They  were  cordial  enough  and  did 
hold  out  promises  of  future  cooperation,  but  there  was 
nothing  doing  in  the  way  of  immediate  support.” 

Our  correspondent  is  no  worse  off  than  before  con¬ 
tacting  them,  but  it  does  seem  as  if  he  should  have 
learned  a  lesson  from  the  incident.  I  honestly  believe, 
as  I  have  written  several  times  during  the  summer  and 
this  fall,  that  the  present  time  is  one  in  which  a  canner 
should  contact  his  representatives  more  often  and  more 
thoroughly  than  ever  before. 

It  happens  I  have  been  close  to  the  organization  of  a 
voluntary  chain  group  of  retail  grocers  during  the  past 
few  weeks  and  have  had  a  splendid  chance  to  observe 
the  great  difference  in  the  attitude  of  brokers  and  prin¬ 
cipals  toward  them.  This  particular  group  has  not 
approached  any  manufacturer,  broker  or  principal  for 
advertising  support  except  in  a  few  instances  where  it 
was  absolutely  necessary  to  the  success  of  their  pro¬ 
gram  and  only  then  for  the  purpose  of  getting  current 
market  quotations  rather  than  securing  advertising  ap¬ 
propriations.  On  the  other  hand,  leading  manufactur¬ 
ers  have  been  eager  to  join  in  supporting  the  group  and 
some  brokers  have  offered  their  services  toward  getting 
principals  solidly  back  of  the  program. 

Probably  your  broker  was  not  any  too  well  pleased 
at  the  formation  of  the  group  and  as  a  result  was  not 
prompt  in  advising  you  of  th^  matter  and  suggesting 
you  contribute  your  constructive  share  toward  the  early 
advertising  program. 

During  the  next  six  months  at  least,  I  would  not 
depend  altogether  on  my  brokers  advising  me  as  to 
marketing  activities  in  their  city.  I  would  look  closely 
after  them  myself.  This  department  may  have  seemed 
at  times  to  be  almost  too  insistent  on  a  canner  market¬ 
ing  his  own  pack  whenever  possible  but  we  now  appar¬ 
ently  have  good  authority  for  the  suggestion.  When  a 
former  leading  broker  and  now  the  head  of  a  voluntary 
chain  group  tells  the  A.A.A.  that  a  broker’s  relations 
with  the  buyer  are  necessarily  closer  than  with  the 
seller  we  should  listen  to  the  voice  of  authority.  Quot¬ 
ing  further  from  a  leading  paper  in  the  food  field, 


the  Food  Field  Reporter,  October  23d,  we  read:  “He 
admitted  that  most  of  the  time  the  broker  worked 
with  buyers  and  generally  tried  to  cramp  down  on  mar¬ 
kets  on  behalf  of  buyers,  rather  than  endeavoring  to 
keep  price  levels  up  as  high  as  possible  on  behalf  of 
sellers  from  whom  he  received  his  pay.” 

Read  in  any  trade  paper  a  running  account  of  the 
testimony  before  A.A.A.  in  Washington  and  you  will 
see  clearly  indicated  trends  forecast  in  this  column  sev¬ 
eral  weeks  ago.  Apparently  you  are  going  to  see  more 
buying  exchanges  than  ever  before,  and  activities  of 
those  already  in  existence  will  become  greater.  Even 
if  this  does  not  happen,  even  if  the  broker  should  by 
any  chance  get  all  for  which  he  is  looking  from  the 
A.A.A.,  we  can’t  laugh  off  the  fact  that  a  man  who 
should  know,  because  he  has  made  thousands  of  dollars 
in  the  brokerage  business  and  has  headed  an  outstand¬ 
ing  brokerage  organization  for  years,  says  the  broker  is 
closer  to  the  buyer  than  he  is  to  the  seller. 

Contact  your  brokerage  organizations  more  closely 
than  ever  before ! 

Before  doing  this  however,  send  a  questionnaire  to 
each  of  your  brokers  and  ask  them  to  post  you  fully 
regarding  the  activities  at  present  of  all  voluntary 
chains  in  their  market.  Never  mind  so  much  about 
the  big  national  voluntaries,  there  are  only  a  few  of 
them  at  present,  there  are  only  a  few  buying  exchanges 
now  to  keep  tabs  on.  The  distributor  you  want  to  con¬ 
tact  early  in  their  formative  period  of  voluntary  chain 
operation  is  the  distributor  going  it  alone  or  connected 
only  with  a  small  group  of  other  wholesalers. 

Do  not  find  yourself  in  the  position  of  our  correspon¬ 
dent  who  visited  the  distributor  with  whom  he  is  anx¬ 
ious  to  work  and  learned  he  was  too  late  to  secure  a  full 
measure  of  co-operation  immediately.  As  soon  as  you 
have  received  replies  from  your  brokers  giving  you  all 
the  information  you  wish,  analyze  them,  note  any  new 
groups  you  should  contact  and  then  see  them  as  soon 
as  possible. 

Do  not  depend  on  your  broker  doing  this  for  you. 
He  may  have  several  very  good  reasons,  as  far  as  he  is 
concerned,  why  he  should  not  recommend  to  you  that 
you  go  along  with  any  group,  while  you  may  feel  after 
investigation  that  you  want  a  part  of  the  support  to  be 
gained  from  a  well  organized  voluntary  chain  group. 
Simply  have  your  broker  get  to  you  promptly  full  in¬ 
formation  concerning  all  such  bodies  in  your  logical 
trading  area  and  then  contact  them  yourself. 
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Draw  up  in  duplicate,  a  contract  covering  the  adver¬ 
tising  service  a  voluntary  proposes  to  render,  leave 
blanks  enough  in  it  for  the  insertion  of  any  and  all  par¬ 
ticulars  of  service  they  propose  and  then  for  your  pro¬ 
tection  have  in  the  contract  a  clause  voiding  the  con¬ 
tract  if  any  later  action  of  the  government,  govern¬ 
mental  bodies  and  codes  of  distribution  make  such  a 
contract  outside  the  code  or  governmental  regulations. 
Ask  in  the  contract  that  tear  sheets  and  samples  of  all 
store  signs,  window  posters,  etc.,  used  in  advertising 
your  product  be  sent  you  promptly  when  issued. 

Never  mind  if  you  are  not  able  to  get  started  at  once 
with  all  the  voluntaries  in  your  markets.  Keep  on 
contacting  them  and  whenever  possible  offer  them  ser¬ 
vices  and  merchandising  ideas  particular  to  your  line 
or  product.  If  you  have  decided  to  be  liberal  with  sam¬ 
ples,  tell  them  so.  If  you  are  willing  to  employ  a  dem¬ 
onstrator  to  work  the  stores  of  their  members,  make 
the  offer.  Keep  on  keeping  after  them. 

In  addition,  watch  carefully  all  developments  in  the 
marketing  of  canned  foods.  As  soon  as  new  buying 
exchanges  are  formed,  contact  them.  If  new  buying 
points  do  not  develop,  keep  in  close  touch  with  your 
old  ones  and  especially  with  your  brokers.  No  man 
can  sell  successfully  this  fall  and  winter  unless  he  is 
fully  posted.  Post  your  brokers  more  often  than  ever 
concerning  your  offerings,  keep  in  close  touch  with 
them  in  the  development  of  sales  policies  to  fit  the 
changing  times. 

Your  profits  will  increase  as  you  do! 

jit 

SUES  FOR  INFRINGEMENT  OF  PATENTS 

SUIT  has  been  filed  by  Food  and  Fruit  Industries, 
Inc.,  a  corporation  of  Delaware,  having  its  prin¬ 
cipal  office  in  Winchester,  Va.,  against  National 
Fruit  Product  Company,  Inc.,  a  corporation  of  Vir¬ 
ginia  having  its  office  in  Washington,  D.  C.,  and  a 
manufacturing  plant  at  Winchester,  Va.,  for  the  al¬ 
leged  infringement  of  U.  S.  Letters  Patent  No.  1,613,- 
452,  issued  January  4th,  1927,  to  Eugene  G.  Grab,  cov-’ 
ering  Improvements  in  Retorts  for  the  Treatment  of 
Fruits,  which  Letters  Patent  has  been  assigned  to  and 
is  now  owned  by  said  Food  and  Fruit  Industries,  Inc. 

The  plaintiff  alleges  that  the  defendant.  National 
Fruit  Product  Company,  Inc.,  has  made  and  used,  with¬ 
out  license  or  consent  of  the  plaintiff  or  plaintiff’s  as¬ 
signor,  certain  retorts  for  the  treatment  of  fruits  em¬ 
bodying  the  invention  set  forth  in  Letters  Patent  No. 
1,613,452  and  in  the  claims  thereof,  in  violation  and  in 
defiance  of  the  rights  of  the  plaintiff.  The  plaintiff 
alleges  further  that  the  defendant  has  been  notified  of 
the  said  infringement  and  requested  to  cease  the  same, 
but  that  the  defendant  has  refused  so  to  do. 

The  plaintiff  alleges  that  it  has  been  damaged  to  an 
amount  in  excess  of  fifty  thousand  ($50,000.00)  dollars 
and  prays  for  an  injunction,  an  accounting  and  triple 
damages. 

The  plaintiff  is  represented  by  Herbert  J.  Jacobi 
of  Washington,  D.  C.,  as  attorney. 


WISCONSIN  CONVENTION  PROGRAM 

TUESDAY,  NOVEMBER  7th 

9 :30  A.M. — Board  of  Directors  Meeting,  Parlor  C,  5th 
floor. 

12:15  P.M. — Luncheon,  Banquet  Room,  5th  floor. 

1:00  P.M.— “Metals  That  We  Eat”— Mr.  Lee  Van  Der- 
linden.  General  Sales  Agent,  United  Metals  Sell¬ 
ing  Co.,  Chicago. 

All  Members,  Exhibitors  and  Guests  are  invited 
to  attend.  Luncheon  tickets  85c. 

1 :30  P.M. — Immediately  following  the  luncheon.  An¬ 
nual  business  meeting  of  the  Wisconsin  Canners 
Association.  For  members  only.  5th  floor. 
Banquet  Room. 

Roll  call. 

Appointment  of  Committees. 

Opening  Address — President  W.  C.  Schorer,  Sauk 
City,  Wis. 

Treasurer’s  Report — William  Blodgett,  Mayville, 
Wis. 

Secretary’s  Report — C.  0.  Davidson,  Horicon,  Wis. 

Election  of  Directors. 

Executive  Secretary’s  Report — H.  R.  Burr,  Madi¬ 
son,  Wis. 

Traffic  Department  Report — F.  L.  Thomas,  Madi¬ 
son,  Wis. 

Report  of  Committees. 

5 :30  P.M. — Board  of  Directors  Meeting,  Parlor  C,  5th 
floor. 

TUESDAY  EVENING,  NOVEMBER  7th,  8  P.  M. 

MILWAUKEE  NIGHT — Crystal  Ball  Room,  5th  floor. 

Buffet  Lunch — Pretzels  and  what  goes  with  them. 

10  big  acts  of  high  class  Vaudeville,  under  the  personal 
direction  of  Miss  Lois  James  of  Milwaukee. 

The  kind  of  a  party  you  will  all  enjoy.  Don’t  miss  it. 

Come  early  and  stay  as  long  as  your  capacity  permits. 

WEDNESDAY,  NOVEMBER  8th 

8 :30  A.M. — Committee  meetings.  Parlor  C,  5th  floor. 

9:00  A.M. — Bean  Section  Meeting,  Parlor  B,  5th  floor. 

10:00  A.M. — Beet  Section  Meeting,  Parlor  C,  5th  floor. 

10:30  A.M. — Kraut  Section  Meeting,  Parlor  B,  5th  floor. 

10:30  A.M. — Corn  Section  Meeting,  Parlor  C,  5th  floor. 

11:00  A.M. — Pea  Section  Meeting,  Banquet  Room,  5th 
floor. 

H.  R.  Muench  of  the  Hansen  Canning  Machinery 
Corporation,  Cedarburg,  Wis.,  will  report  the  re¬ 
sults  of  recent  experiments  in  Grading  Raw 
Green  Peas  for  quality  at  the  Pea  Section  Meet¬ 
ing. 


B  ^ 

WCANNING^  MACHINERY 

Single  Unit  or  Ji  Complete  Canning  Plmf 

BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 
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Each  group  will  discuss  the  question  of  “Marketing 
Agreements”  as  proposed  by  the  A.A.A.  for  their 
respective  commodities. 

12 :30  P.M. — Ladies  Luncheon  and  Bridge  Party. 
Luncheon,  Main  Dining  Room. 

Bridge,  Loraine  Room. 

Tickets  for  the  luncheon  must  be  obtained  in  ad¬ 
vance  at  the  Association  Registration  Desk  on 
the  5th  floor. 

1 :30  P.M. — General  Open  Session — Banquet  Room,  5th 
floor. 

Address :  “The  National  Recovery  Act” — Mr.  John 
Van  der  Vries,  Manager  North  Central  Division, 
U.  S.  Chamber  of  Commerce,  Chicago,  Ill. 

Address:  “Grade  Labeling  of  Canned  Foods” — 
Alice  L.  Edwards,  Executive  Secretary  Ameri¬ 
can  Home  Economics  Association,  Washington, 
D.  C. 

Address:  “The  New  Federal  Food  and  Drug  Act” 
— J.  0.  Clarke,  U.  S.  Food  and  Drug  Administra¬ 
tion,  Chicago,  Ill. 

4:00  P.M. — Final  Business  Session,  Committee  Reports, 
etc. 

Adjournment 

6 :30  P.M. — Annual  Banquet,  Entertainment  and  Dance, 
Crystal  Ball  Room,  5th  floor. 

Banquet  Address — “Bouncing  the  Blues,”  Dr.Stan- 
ley  L.  Krebs,  New  York  City. 

Following  the  address  of  Dr.  Krebs,  a  ten-piece 
orchestra  will  provide  music  for  dancing  until 
12:30  A.M. 

Tickets  to  banquet  and  dance  $1.75  for  each  person. 


CONTAINER  CORP.  ACQUIRES  COATING  MILLS 

INCE  August  1st,  1933,  the  Wabash  Coating  Mills, 
Wabash,  Ind.,  have  operated  as  the  Wabash  Coat¬ 
ing  Mills  division  of  Container  Corporation  of 
America. 

The  entire  sales  personnel  has  been  taken  over,  and 
with  other  Container  Corporation  boxboard  represen¬ 
tatives,  will  handle  the  sale  of  Wabash  Products. 

For  more  than  40  years,  the  Wabash  Coating  Mills 
have  been  outstanding  producers  of  clay  coated  paper- 
boards,  The  rigid  quality  standards  will  be  adhered 
to,  and  extended. 

Wabacoat  Clay  Coated  Boxboards,  Wabash  Coated 
Blanks,  Railroads,  Tag  and  Check  Book  Cover  stocks 
are  among  the  products  of  this  mill.  Container  Cor¬ 
poration  now  offers  the  most  complete  line  of  box- 
boards  available  in  America. 

IF  OUR  TOMATO  GROWERS  HAD  TO  DO  THIS! 

Heating  Soil  By  Electricity 

SPECIAL  electric  cables  designed  to  heat  the  soil  and 
produce  fruit  and  vegetables  in  the  open  at  all 
times  of  the  year  are  now  being  demonstrated  by 
the  Newcastle  &  District  Electric  Lighting  Company. 
With  this  ingenious  arrangement,  tomatoes  are  being 
grown  in  the  open  air  in  Northumberland. 


Kindly  make  your  reservations  early  and  arrange 
to  be  at  your  table  promptly  at  6:30  P.M.,  as  din¬ 
ner  will  be  served  at  that  time. 


A  NEW  DATA  BOOK  ON  SCREW  CONVEYER 

I  INK-BELT  COMPANY,  2410  W.  18th  St.,  Chicago, 
I  has  just  completed  a  128-page  Data  Book  No.  1289 
L.  on  its  Caldwell  Helicoid  and  Sectional-Flight 
Screw  Conveyor.  The  book  is  copiously  illustrated, 
contains  engineering  data  and  list  prices,  and  is  said 
to  be  the  most  complete  treatise  ever  published  on  the 
subject.  A  copy  of  it  may  be  had  by  addressing  the 
company  on  business  letter-head. 


You  generally  find 
the  better  grade 
Canner  insured 

through 

CANNERS  EXCHANGE  SUBSCRIBERS 


I 


Hansen  Pea  and  Bean  Filler 
~  Hansen  Corn  Cooker  Filler 

Hansen  Fruit  and  Vegetable  Hansen  Sanitary  Conveyor 
Filler  Boot  _  ^  ^ 

Hansen  Sanitary  Kraut  Hansen  Quality  Pea  Gr^er 
Fiiler  Hansen  Four  Roll  Beet 

Hansen  Automatic  Tomato  Topper 

Filler  Hansen  Sanitary  Gallon  Filler 

Hansen  Whole  Grain  Corn  Cutter 
^  Hansen  Chili  Con  Came  Filler 


I 


WARNER  INTER-INSURANCE  BUREAU 

Over  A  Quarter  Century 
oj  Successful  Service 

Lansins  B.  Warner,  Incorporated 

540  North  Michigan  Ave. 

CHICAGO,  ILL.  'CM 

Telephone  Delaware  9400 


HANSEN  CANNING  MACHINERY  CORP. 

CEDARBURG,  WISCONSIN 
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NEW  SOURCE  OF  NATURAL  VITAMIN  D 
DEVELOPED  BY  HEALTH  PRODUCTS 
CORPORATION 

Concentrate  From  Cod  Liver  Oil  Fortifies  Foods  Without  Im¬ 
parting  Fishy  Taste 

Following  extensive  experiments  for  a  number 
of  years  with  the  vitamins  in  cod  liver  oil,  Health 
Pr^ucts  Corporation,  of  Newark,  New  Jersey,  an¬ 
nounces  the  development  of  a  potent  vitamin  D  concen¬ 
trate  which  may  be  used  to  impart  anti-rachitic  prop¬ 
erties  to  food  products  without  the  objectionable  taste 
of  cod  liver  oil. 

“The  new  product  is  made  from  the  non-saponifiable 
fraction  of  cod  liver  oil,”  according  to  Wm.  H.  Berg, 
president  of  the  company.  “The  concentrate  consists 
of  the  vitamin  bearing  portion  of  cod  liver  oil  and  rep¬ 
resents  in  volume  about  1  per  cent  of  the  original  oil. 

“To  make  the  material  convenient  to  handle,  the  con¬ 
centrate  is  dissolved  in  a  bland  oil.  The  potency  of 
the  product  may  be  varied  for  individual  foods,  one  of 
the  concentrations  containing  more  than  150  times  the 
vitamin  D  unitage  of  high  grade  cod  liver  oil,  assayed 
according  to  the  standards  of  the  American  Drug  Man¬ 
ufacturers  Association. 

“The  vitamin  D  concentrate  withstands  relatively 
high  temperatures,”  Mr.  Berg  said,  “and  can  easily  be 
incorporated  in  foods  without  loss  of  anti-rachitic  po¬ 
tency.  Assays  of  foods  containing  the  concentrate 
show  that  they  possess  the  same  effectiveness  for  cur¬ 
ing  rickets  as  high  grade  cod  liver  oil.” 

The  company  plans  to  make  the  new  concentrate 
available  to  the  public  by  granting  its  use  to  reputable 
manufacturers  of  food  products.  Two  products  which 
are  ideally  suited  for  carrying  vitamin  D  are  bread  and 
milk,  Mr.  Berg  said,  because  they  are  used  almost  uni¬ 
versally  and  particularly  in  the  diets  of  children.  The 
addition  of  the  concentrate  does  not  alter  the  taste,  tex¬ 
ture  or  appearance  of  foods,  its  sole  effect  being  to 
improve  the  nutritional  value. of  the  material  in  which 
it  is  used. 

The  new  vitamin  D  concentrate,  according  to  Mr. 
Berg,  represents  another  forward  step  towards  the 
eradication  of  rachitic  and  other  pathological  condi¬ 
tions  attended  by  a  deficiency  of  vitamin  D.  The  func¬ 
tion  of  vitamin  D  is  to  assist  in  the  building  of  strong 
bones  and  sound  teeth  and  to  maintain  the  bone  struc¬ 
ture  after  it  has  been  formed.  Without  an  adequate 
supply  of  this  vitamin,  the  body  is  not  able  to  utilize 
the  minerals  in  the  foods  we  eat,  with  the  result  that 
in  the  case  of  children  the  bones  become  soft,  causing 
rachitic  conditions.  Of  the  six  vitamins  recognized  by 
science,  vitamin  D  is  one  which  seems  to  be  notably 
lacking  in  adequate  amounts  in  the  average  balanced 
diet. 

The  initial  experiments  of  the  company  with  cod 
liver  oil  concentrates  were  started  more  than  eight 
years  ago.  The  research  has  been  conducted  by  Doc¬ 
tors  C.  L.  Barthen  and  Henry  T.  Mason,  of  the  com¬ 
pany’s  scientific  staff. 


PARKER  T.  FREY  COMPANY 

ARKER  T.  FREY,  who  has  been  sales  manager  for 
the  W.  N.  Clark  Co.  for  the  past  eight  years,  and 
prior  to  that  was  supervisor  for  the  California 
Packing  Corporation  for  four  years,  and  before  that 
superintendent  with  W.  R.  Roach  &  Co.,  Grand  Rapids, 
Mich.,  has  resigned  from  the  W.  N.  Clark  Co.,  Roches¬ 
ter,  N.  Y.,  to  enable  him  to  devote  his  entire  time  and 
efforts  to  his  established  brokerage  business,  Parker  T. 
Frey  Company,  135  S.  Second  St.,  Philadelphia,  Pa. 

The  Parker  T.  Frey  Company  was  established  in  a 
small  way  approximately  seven  years  ago  and  has 
grown  to  the  point  where  we  now  have  six  jobbing 
salesmen  covering  the  territory  known  as  Eastern 
Pennsylvania,  Southern  New  Jersey  and  the  state  of 
Delaware. 

jn  ^ 

GOOD  SUMMER  FOR  TINPLATE 

Output  in  Excess  of  Pre-War  Level 

From  Industrial  Britain,  London 

HE  tinplate  industry  in  South-West  Wales  has  had 
a  good  summer.  Production  during  the  last  three 
months  is  over  70  per  cent  of  capacity  and  at  the 
end  of  September  it  was  stated  that  output  was  in  ex¬ 
cess  of  pre-war  level. 

Works  are  well  placed  with  orders  and  demand  for 
the  Welsh  product  continues  steadily  from  Canada  and 
Australia — a  recent  feature. 

There  is  still  unemployment  in  the  industry,  due 
mainly  to  the  widespread  adoption  of  up-to-date  me¬ 
chanical  methods,  but  the  growth  of  British  canning 
is  expected  to  provide  work  for  a  substantial  number  of 
extra  men  shortly. 

GENERAL  ELECTRIC  CO.  BUSINESS  UP 

HE  General  Electric  Company  has  added  7600  em¬ 
ployes  to  its  payrolls  since  March  1,  and  the  total 
annual  payroll  rate  is  today  $17,000,000  greater 
than  it  was  on  that  date,  Gerard  Swope,  president, 
made  known  today  in  a  statement  to  the  company’s 
187,000  stockholders  mailed  with  regular  dividend 
checks. 

New  business  booked  the  first  nine  months  of  the 
year  has  shown  a  steady  rise,  and  for  the  first  time 
since  1929  orders  have  exceeded  those  for  a  like  period 
of  the  previous  year. 

Another  significant  fact,  Mr.  Swope  points  out,  is 
that  this  year,  for  the  first  time  in  three  years,  orders 
for  the  third  quarter  totaled  more  than  the  sales  billed 
in  the  same  period. 

In  referring  to  the  N.R.A.,  President  Swope  declares 
General  Electric  has  conformed  not  only  to  the  letter 
but  to  the  spirit  of  the  act  and  began  operating  under 
the  Electrical  Manufacturers  Code,  as  to  hours  of  em¬ 
ployment  and  wages,  a  week  before  the  code  went  into 
effect  on  August  15. 

These  requirements  necessitated  but  little  change  in 
the  company  for  the  maximum  work- week  since  May  1, 
1931,  has  been  only  forty  hours  and  there  were  but  few 
employes  whose  pay  was  at  a  lower  rate  than  that  pre¬ 
scribed  by  the  code. 
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QUALITY  SEED  PEAS 

Conners'  Varieties  Exclusively 

Quality  is  to  seeds  what  character  is  to  an  individual.  Our  seed 
peas  possess  the  dependability  that  follows  careful  breeding. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


Zastrow  Round  Disc  Exhauster 


Better  because  it  embodies  features  suitable  to 
every  CANNER. 

Simple.  Rigid,  Durable,  Get-At-Able,  gives  unin¬ 
terrupted  service. 

Cans  are  transferred  on  smooth  machined  discs 
by  friction  (No  gear  teeth  disc  to  tip  and  jam 
cans). 

Saves  steam.  Saves  space. 

ZASTROW  MACHINE  COMPANY,  Inc. 

Manafaeturert 

Foot  Thames  Street,  BALTIMORE,  MD. 


THE  1933  DIRECTORY  OF  CAHNERS 

NOW  READV 

A  Hat  of  cannera  of  the  United  Statea,  compiled  by  the  National  Cannera  Aaaociation,  from  Statiatical 
Reporta  and  auch  other  reliable  data.  24th  Edition. 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent 
authorities.  The  various  articles  packed  and  other  valuable  information  is  given.  Distributed 
free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at  $2.00  per  copy,  postage 
prepaid.  The  book  that  is  needed  by  all  wholesale  grocers,  brokers,  machinery  and  supplymen, 
salesmen,  and  practically  everybody  interested  in  the  canning  industry.  Get  your  order  in  now. 

National  Canners  Association,  1739  H.  St.,  N.  W.  Washinston,  D.  C. 

PERSONAL  CHECKS  ACCEPTED 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale  —  Machinery 


FOR  SALE— 

12  Sprague  model  5  Cutters,  six  right  and  six  left. 

4  Sprague  model  7  Silkers. 

3  six-pocket  M  &  S  Cooker  Fillers. 

1  Peerless  Rotary  Corn  Washer,  complete  with 
counter-shaft. 

13  40x96  inches  Closed  Retorts,  complete  with  ther¬ 
mometers,  steam  gauge,  and  Tag  temperature  re¬ 
gulators. 

1  Zastrow  Hydraulic  Crane. 

1  Sinclair  Scott  Nested  Grader. 

2  No.  116  Clipper  Pea  Cleaners. 

1  Sprague  16  inch  Elevator  Boot,  complete  with 
chain,  buckets,  idler,  head  and  tail  shaft. 

1  Ayars  Perfection  Pea  Filler. 

1  Ayars  Cream  Style  Corn  Shaker  for  No.  2  cans. 
1  Burt  Motor  Driven  Labeller  &  Boxer  for  No.  2  Cans. 

4  350  gallon  block  tinned  copper  Jacketed  Kettles, 
built  to  withstand  100  lbs.  steam  pressure. 

3  sets  2J  inch  Copper  Coils  for  1000  gallon  tanks, 
inner  and  outer  sections  complete. 

Warehouse  Trucks,  Line  Shafting,  Pulleys  and 
Hangers. 

This  equipment  is  all  guaranteed  to  be  in  A-1  condi¬ 
tion  and  prices  are  right. 

Address  Box  A-1940  c/o  The  Canning  Trade. 


FOR  SALE- 

1  Queen  Anne  Double  Corn  Filler  and  Cooker  fitted 
up  for  No.  2  sanitary  cans. 

1  Hammond  Labeler  for  No.  2  cans. 

8  60  inch,  one  layer  iron  Crates. 

Lot  of  Main  Shafting,  Counter  Shafting  and  Split 
Wood  Pulley. 

All  of  the  above  machinery  and  material  in  A-1  con¬ 
dition,  ready  for  work.  Will  be  sold  in  the  entire 
lot  for  only  $125.00  cash,  my  factory. 

John  H.  Price,  Darlington,  Md. 
Phone:  l-F-6-Darlington. 

FOR  SALE— Used  “Buffalo”  Kraut  Cutter  and 
“Buffalo”  Core  Shredder.  Good  condition. 

Address  Box  A-1941  c/o  The  Canning  Trade. 


FOR  SALE— Bargains  in  practially  new  and  rebuilt 
Canning  Machinery.  Advise  what  you  have  to  sell 
or  exchange.  We  are  manufacturers  and  also  the 
original  rebuilt  canning  machinery  house  in  the 
country.  Write  for  catalog. 

A.  K.  Robins  &  Co  ,  Inc.,  Baltimore,  Md. 

FOR  SALE— Bargains  in  canning  equipment  of  all 
kinds.  Send  for  our  list  of  used  and  rebuilt  machines. 
Be  sure  to  state  products  and  operations  for  which 
you  need  equipment. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


Situations  Wanted 


POSITION  WANTED— As  Factory  Superintendent  in  plant  can¬ 
ning  pickles,  condiments  and  kraut.  Have  thorough  experience 
in  the  salting,  processing,  curing  and  canning  of  pickles;  the 
manufacture  and  canning  of  Kraut;  and  the  making  of  condi¬ 
ments  of  all  kinds.  Have  also  had  sales  experience. 

Address  Box  B-1930  care  of  The  Canning  Trade. 

POSITION  WANTED— Looking  for  a  live  connection.  20  years 
successful  experience  in  manufacture  and  sale  of  canned  foods, 
over  five  years  successful  brokerage  experience.  Best  of  re¬ 
ferences,  financially  responsible,  lafge  acquaintance  among 
canners  and  canned  foods  buyers. 

Address  Box  B-1938  care  of  The  Canning  Trade. 

POSITION  WANTED  By  young  man,  experienced  in  packing 
full  line  of  fruits  and  vegetables. 

Address  Box  B-1939  care  of  The  Canning  Trade. 

POSITION  WANTED — As  Factory  Superintendent  in  plant  can¬ 
ning  corn,  stringbeans,  apples,  etc.  Best  of  references.  Mar¬ 
ried  and  37  years  old.  Will  go  anywhere. 

F.  P.  Turner,  West  Farmington,  Me. 

POSITION  WANTED — As  Superintendent  or  Manager  of  pea 
canning  factory.  Long  experience  handling  peas  and  string 
beans.  Will  furnish  best  of  references  from  a  number  of  best 
canners  and  brokers  in  Wisconsin. 

Address  Box  B-1936  care  of  The  Canning  Trade. 

POSITION  WANTED  By  Factory  Superintendent.  Efficient 
producer  with  long  and  varied  experience  packing  a  general 
vegetable  line;  peas,  corn,  tomatoes,  green  beans,  beets, 
kraut  and  other  items.  Good  mechanic.  Have  installed  several 
complete  canning  plants.  Available  now. 

Address  Box  B-1937  care  of  The  Canning  Trade. 


LAP  END  PASTE  (No.  39s  Prepared) 

For  a  smooth  lap  on  labels  which  are  heavy  or  stiff,  slightly  varni.shed, 
exceptionally  thin  stock.  Operates  perfectly  by  hand  or  machine. 

The  F.  G.  Findley  Co.,  Milwaukee,  Wisconsin 
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SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


NOT  INTERESTED 

Weary  Willie — Dis  here  paper  say  it’s  fine  to  take  a 
sun  bath. 

Dusty  Rhodes — A  sun  what?  Wot’s  dat? 

Weary  Willie — A  sun  bath.  You’re  takin’  one  now. 
Dusty  Rhodes — Help,  Willie,  help!  Move  me  inter 
de  shade. 

“What  is  an  anecdote,  Johnny?’’  asked  the  teacher. 
“A  short  funny  tale,”  answered  the  little  fellow. 
“That’s  right,”  said  the  teacher.  “Now,  Johnny,  write 
a  sentence  on  the  blackboard  containing  the  word.” 
Johnny  hesitated  a  moment,  and  then  wrote — “A  rab¬ 
bit  has  four  legs  and  one  anecdote.” 

PAYING  BILLS 

A  wholesale  dealer  had  a  lot  of  trouble  getting  one 
of  his  retail  customers  to  pay  his  bills.  Finally  he  lost 
patience  and  wrote  him  a  letter  threatening  to  turn 
his  account  over  for  collection.  The  customer  was 
terribly  mad,  and  showed  it.  He  wrote  the  wholesaler 
as  follows: 

“What  do  you  mean  by  sending  me  such  an  insulting 
letter?  Every  month  I  place  all  my  bills  in  a  basket 
and  then  I  blindfold  my  stenographer  and  have  her 
pick  out  as  many  bills  as  we  can  pay.  It  just  happens 
that  you  are  unlucky.  If  you  don’t  like  my  way  of 
doing  business  I  won’t  even  put  your  bill  in  the  basket.” 

LISTENS  IN  TO  HERSELF 
“Is  your  wife  fond  of  listening  in?” 

“Not  half  so  much  as  she  is  of  speaking  out.” 

“Please,  ma  wants  two  pounds  of  butter  exactly  like 
what  she  got  from  you  last  week.  If  it  ain’t  exactly 
like,  she  won’t  take  it.” 

“Very  well,  my  boy,”  replied  the  grocer,  gratified 
that  there  were  three  other  customers  in  the  store  at 
the  time  to  hear  so  unqualified  a  compliment  paid  to  his 
goods.  “And  tell  your  mother  that  I’m  pleased  she  is 
so  particular.” 

Little  Tommy  was  in  a  rebellious  mood.  “I  don’t 
want  my  face  washed.  Granny,”  he  pouted,  impatiently. 

“Nonsense,”  said  Granny,  rather  severely.  “Why,  I 
washed  my  face  three  times  a  day  ever  since  I  was  a 
little  girl.” 

“Yes,”  said  Tommy,  “an’  it  shrunk  so  bad  that  now 
it  wants  to  be  ironed  out.” 

Laffin — The  doctor’s  going  to  give  me  an  anaesthetic. 
How  long  will  it  be  before  I  know  anything? 

Gass — Don’t  expect  too  much  of  the  anaesthetic. 


JUDGE 

SYRUPER 


Using  the  Cutler  Method  of 
concentrated  syrup  for  all  grades. 

Unlimited  capacity  in  number 
of  cans  per  minute. 

Instant  change  from  one  grade 
to  another.  Every  can  full  with 
uniform  cut  outs. 

No  mashed  fruit  or  cans. 

Automatic  throughout. 

Syrup  to  suit  the  fruit. 

No  waste. 

E.  J.  JUDGE 

Syrupejrs,  Clutchest  Timers, 

P.  O.  Box  238  Alameda,  Calif. 

Canadian  Agents 

Canners  Machinery  Ltd.,  Simcoe,  Ont.  Can. 
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FULL  DATA 
ON  CANNED  FOODS 


Hundreds  of  questions  are  com¬ 
ing  up  about  canned  foods. 
The  problem  will  be  simplified 
if  you  have  on  hand  a  copy  of 

THE  1933  ALMANAC 

of  The  Canning  Industry 

Answers  pretty  nearly  any  ques¬ 
tion  concering  Canned  Foods. 
The  Almanac  is  the  recognized, 
offical,  compilation  of  this  in¬ 
dustry’s  statistics,  all  under  one 
cover—the  only  one  published. 

One  copy  of  The  Almanac  is  re¬ 
ceived  free  by  all  subscribers  to 
The  Canning  Trade.  Extra 
copies  $1.00  each. 

When  ordering  an  extra  copy  please 
inclose  check  or  cash  with  your 
order  to  save  time,  postage,  etc. 


Compiled  and  Published  by 

THE  CANNING  TRADE 

Baltimore/  Maryland 


November  6, 1933 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

More  Action  to  the  Market  Than  Many  Realize — What  Will 
We  Do  For  Tomatoes — Many  Figure  Changes  in  Market 
Prices — Government  Invites  Trouble. 

SOME  ACTION — The  general  feeling  is  that  there 
was  no  trading  in  the  market  this  week ;  but  that 
is  not  exact.  It  is,  however,  in  line  with  a  sort  of 
habit  the  market  traders  have  gotten  into.  When  you 
stop  to  consider  the  really  tremendous  amount  of 
goods  that  have  been  passed  out  in  the  past  three  or 
four  months,  as  evidenced  by  the  reduced  stocks  now 
in  first  hands,  and  yet  upon  a  market  in  which  “there 
was  no  trading,”  you  begin  to  get  an  idea  of  the  habit 
we  refer  to.  And  make  no  mistake,  these  market 
operators  really  thought  that  the  market  was  dead, 
that  there  was  nothing  doing;  they  had  no  intention 
of  fooling  the  public;  they  were  fooling  themselves. 

The  market  was  startled  when  we  announced  that 
fifty  per  cent  of  the  California  peach  pack  and  carry¬ 
over  had  been  passed  out,  leaving  less  than  five  mil¬ 
lion  cases  to  supply  the  entire  country  —  and  the 
world — until  next  peach  canning  time.  The  point  is 
that  distribution  was  unusually  heavy;  and  the  mar¬ 
ket  consideration  is  that,  because  of  scarcity  peach 
prices  will  advance.  The  knockers’  club  will  immedi¬ 
ately  ask  why  did  the  Government  control,  the  N.  R. 
A.,  cut  the  pack  so  short  as  to  cause  this  condition. 
If  there  is  any  error  about  it,  the  error  is  on  the  right 
side. 

Another  example  is  furnished  in  canned  tomatoes. 
A.  W.  Sisk  &  Son,  the  big  operators  of  Aberdeen  and 
Preston,  Md.,  had  their  experts  comb  the  entire  Tri- 
State  region  to  ascertain  how  many  cases  of  canned 
tomatoes  were  in  first  hands,  as  of  October  23.  Re¬ 
duced  to  3’s,  as  is  customary  in  reporting  cases  of 
tomatoes,  the  report  shows  971,192  cases!  One  can¬ 
not  analyze  that  without  seeming  excessively  bullish. 
That  is  not  one  month’s  normal  supply  for  this  coun¬ 
try,  and  before  November  1st!  Just  write  your  own 
ticket  on  this  definite  information,  for  we  would 
rather  not  go  on.  We  fear  that  they  will  be  wearing 
canned  tomatoes  as  diamond  stick-pins,  or  substitut¬ 
ing  canned  tomatoes  for  that  famous  gold.  Right 
today  they  are  worth  more  than  gold.  But  here  is 
the  balance  of  that  report  of  Sisk,  for  you  may  be 
interested  in  the  details : 

“All  tomato  surpluses  were  absolutely  cleaned 
up  before  going  into  the  1933  season  with  the 
exception  of  one  lone  canner  in  the  Tri-State 
territory  who  carried  over  tomatoes. 


“Practically  everyone  agrees  that  the  national 
tomato  pack  in  1933  will  be  at  least  20  per  cent 
lower  than  in  1932. 

“Practically  no  tomatoes  purchased  this  year 
by  speculators.  One  survey  includes  all  specula¬ 
tive  purchases  of  which  we  have  any  knowledge. 

“A  tabulation  of  our  figures  sets  forth  the  fol¬ 
lowing:  The  1932  pack  of  tomatoes  in  Maryland, 
Delaware  and  Pennsylvania  not  reduced  to  the 
No.  3  size  was  5,862,000  cases  and  our  estimate 
of  what  is  left  unsold  as  of  about  October  23, 
1933,  from  the  1933  pack  for  the  same  States 
not  reduced  to  the  No.  3  size  and  covering  every 
one  except  three  canners  who  would  not  report 
is  1,450,000  cases. 

“This  indicates  the  equivalent  of  25  per  cent  of 
the  total  1932  pack  of  tomatoes  left  unsold  in 
these  three  States. 

“The  following  is  a  segregation  of  sizes  of  the 
1933  unsold  production:  No.  Is,  143,467  cases; 
No.  2s,  979,877;  No.  2i/«s,  29,385;  No.  3s,  138,995; 
No.  10s,  157,328. 

“The  above  sizes  reduced  to  No.  3  cans,  which 
is  the  basis  on  which  tomato  figures  are  usually 
issued,  are:  971,192  cases  No.  3  cans.” 

California  wdll  have  no  surplus  tomatoes  to  help 
out  this  shortage,  and  long  ago  we  were  told  that  the 
central  western  states  had  over-sold  on  futures. 

And  yet  in  our  quotations  this  week  we  mark  No.  1 
tomatoes  down  2V2C  to  50c!  Just  a  little  pleasantry 
or  nonsense,  you  might  call  it. 

There  are  some  figure  corrections  in  this  week’s 
market  page,  as  follows: 

No.  10  baked  beans  up  from  $2.80  to  $3. 

No.  2  standard  cut  stringless  beans,  down  from 
77V1>  to  75c.  And  what  some  holders  of  such  beans 
will  say  could  never  be  printed;  they  are  talking  85c 
to  $1,  and  we  will  not  be  surprised  to  be  told  by  them 
that  they  have  sold  at  prices  between  these  two 
points. 

No.  2  medium  green  lima  beans  down  from  $1.25 
to  $1.10;  and  No.  lO’s  of  the  same  grade  down  from 
$6.25  to  $5.50. 

All  beets  are  up  from  5c  to  10c ;  see  the  list. 

No.  10  carrots  up  from  $3.50  to  $3.75,  and  No.  2 
diced  up  from  70c  to  75c. 

No.  10  mixed  vegetables  up  from  $3.75  to  $4. 

No.  2  okra  and  tomatoes  up  from  80c  to  $1. 

No.  21/0  spinach  down  from  $1.05  to  $1. 

No.  3  sweet  potatoes  down  from  90c  to  85c. 

No.  1  whole  stock  puree  down  from  55c  to  50c. 

No.  1  tomato  juice  out  of  quotation. 

Grapefruit  prices  have  also  been  withdrawn,  ex¬ 
cepting  No.  1  juice  which  is  quoted  at  62V2C. 

That  gives  some  evidence  of  activity.  There  will 


20 


THE  CANNING  TRADE 


November  6, 1933 


be  more  following  very  soon.  This  may  be  one  year 
when  the  usual  activity  in  renewed  buying  will  not 
wait  until  “after  the  turn  of  the  year,”  that  famous 
old  waiting  post,  often  transplanted  until  “after  the 
Convention.” 

Watch  for  a  big  batch  of  public  complaint  about 
retailers  charging  undue  advances  on  canned  foods! 
You  know  the  Government  authorities  have  set  up  a 
Crying  Post  and  invited  the  public  to  register  any¬ 
thing  it  thinks  is  wrong  in  retail  prices,  and  what  a 
crop  of  unfounded,  nonsensical  “kicks”  they  will  get ! 
If  they  would  throw  this  “court”  open  to  the  unem¬ 
ployed,  paying  a  day’s  wage  for  the  service,  that  big 
army  of  ten  million  could  easily  be  put  to  work  there, 
and  then  there  would  not  be  enough  to  answer  all 
such  kicks,  and  not  one  of  the  ten  million  would  be 
able  to  answer  satisfactorily.  It  is  a  fine  thing,  if 
it  works ! 

NEW  YORK  MARKET 

By  “NEW  YORK  STATER” 

Special  Correspondent  of  "The  Canning  Trade” 

Trade  Encouraged  by  Steady  Prices — Pineapple  Campaign  to 
Begin — Pumpkin  in  Demand  but  Prices  Mixed — Grapefruit 
Holding  Interest — Fruits  Strong — Fish  in  Good  Position. 

New  York,  November  2,  1933. 

Market — while  the  local  canned  foods  mar¬ 
ket  failed  to  break  out  of  the  narrow  trend 
in  which  trading  has  been  confined  during  the 
past  few  weeks  the  trade  continued  to  be  encouraged 
by  the  manner  in  which  price  lists  are  being  main¬ 
tained  by  first  hands.  Casualties  in  the  w^ay  of  lower 
prices  have  been  very  slight  with  very  few  offerings 
of  items  at  sub-market  prices  and  those  confined 
mainly  to  minor  items. 

Although  statistics  on  packs  and  the  technical  posi¬ 
tion  of  the  market  all  indicate  a  strong  price  level, 
the  fact  that  the  canners  have  been  able  to  pull 
through  the  doldrums  prevailing  in  the  canned  foods 
market  here  in  recent  weeks  without  the  slightest 
appearance  of  any  sales  pressure  is  viewed  as  dis¬ 
tinctly  encouraging. 

The  undertone  of  the  market  is  thus  firmly  estab¬ 
lished,  trade  circles  feel,  and  resumption  of  normal 
buying  activity  following  the  settlement  of  the  code 
question  will  see  prices  move  gradually  higher  with 
the  January  1  price  list  expected  to  be  sharply  higher 
than  current  postings. 

PINEAPPLE — Predicting  that  “packers’  stocks  are 
none  too  large  to  meet  demands  for  the  next  twelve 
months,”  the  Pineapple  Producers  Co-operative  As¬ 
sociation,  Ltd.,  comprised  of  the  seven  major  factors 
in  the  industry,  announced  that  November  13  would 
see  the  first  gun  fired  in  their  new  advertising  cam¬ 
paign.  The  1932-33  campaign  and  the  highly  success¬ 
ful  way  in  which  sales  reflected  the  move  were  cited 
by  the  association  in  announcing  the  new  campaign. 

The  second  campaign  will  be  based  on  the  same 
theme  which  the  first  brought  to  the  consuming  pub¬ 


lic’s  eye  last  November,  the  newly  discovered  dietetic 
value  of  canned  pineapple.  The  advertising  copy  will 
carry  authoritative  messages  on  the  health  benefits 
derived  from  eating  canned  pineapple  and  will  fol¬ 
low  through  on  the  “eat  canned  pineapple  once  a 
day,”  slogan  popularized  in  the  last  year’s  campaign. 

PUMPKIN — Quotations  on  new  pack  pumpkin  are 
holding  the  interest  of  the  trade  as  movements  of 
seasonal  items  push  to  the  fore  in  the  canned  foods 
market.  Prices  are  somewhat  mixed  with  New  Jersey 
factors  quoting  squash  and  pumpkin  at  $1  for  2i/4s 
and  $3  for  10s,  enamel  lined  cans,  F.  0.  B.  factory. 
Up-state  New  York  packers  are  posting  at  90  cents 
for  2s,  $1.15  for  2i/os  and  $3.65  for  10s,  F.  0.  B.  fac¬ 
tory. 

Prices  in  the  midwest  have  softened  somewhat  with 
fancy  new  Ohio  pack  offered  at  75  cents  for  2^08  and 
$2.50  for  10s,  factory,  enamel  lined  cans,  although  it 
is  specified  that  orders  at  these  levels  are  for  prompt 
shipment  only. 

GRAPEFRUIT — With  grapefruit  canning  in  Flor¬ 
ida  expected  to  start  within  the  next  month  or  so, 
the  trade  is  interested  in  the  new  pack.  While  some 
tentative  price  ideas  have  been  heard  around  in  the 
trade,  it  is  clear  that  no  definite  level  can  be  estab¬ 
lished  until  packing  and  other  costs  are  definitely 
settled. 

Basing  opening  prices  on  anticipated  costs,  one 
Florida  packer  reported  that  final  prices  for  fancy 
2s  grapefruit  will  be  about  $1.20  to  $1.25,  F.  0.  B. 
Florida  factory.  This,  it  was  pointed  out,  includes 
expected  higher  costs  under  A.  A.  A.  and  other  Fed¬ 
eral  recovery  agencies’  rulings. 

The  1932  pack  moved  very  well  with  the  low  prices 
stimulating  consumer  interest  and  demand  and  it  is 
believed  that  the  new  pack  will  come  on  a  fairly  well 
cleaned  out  market.  The  trade  believes  that  the  good 
will  and  demand  built  up  by  low  prices  during  the 
past  year  will  prove  of  marked  benefit  to  distribu¬ 
tion  of  the  new  pack  unless  prices  are  forced  up  too 
sharply. 

SPINACH — Offerings  of  new  fall  pack  southern 
spinach  are  being  posted  by  canners  at  75  cents  for 
Is,  $1  for  21/os  and  $3.25  for  10s,  all  prices  factory. 
Good  demand  is  expected  in  view  of  the  high  quality 
of  the  late  pack  and  the  shortage  of  canned  spinach. 

West  Coast  factors  are  holding  Is  at  82V^s,  2s  at 
95c,  21/2S  at  $1.20,  and  10s  at  $4,  F.  0.  B.  coast. 

MILK — While  jobbers  and  distributors  in  the  local 
market  are  well  covered  on  their  canned  milk  require¬ 
ments,  they  are  following  the  progress  of  the  milk 
strike  with  keen  interest. 

Present  indications  are  that  many  condensories  will 
follow  those  already  closed  in  shutting-down  opera¬ 
tions  until  the  situation  is  clarified.  Failure  of  con¬ 
densories  to  receive  the  necessary  raw  materials  has 
already  closed  some  and  threatens,  if  the  strike 
spreads  throughout  other  milk  areas,  to  shut  down 
practically  the  entire  industry  with  the  resultant 
shortness  in  supplies. 

Local  factors  pointed  out  that  present  indications 
are  that  quotations  will  be  withdrawn  unless  the  sit¬ 
uation  clears  up  more  rapidly  than  expected.  Higher 
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prices  may  be  expected  when  quotations  are  resumed, 
it  was  said. 

FRUITS — The  strong  position  of  the  canned  fruit 
packs  is  exemplified  in  the  statistics  released  during 
the  week  by  the  Cling  Peach  Control  Committee, 
showing  that  on  October  1  not  only  had  the  entire 
carry-over  pack  been  cleaned  up  but  half  of  the  new 
pack  had  been  sold.  California  stocks  on  that  date 
were  4,950,000  cases  on  the  basis  of  2i/^  tins. 

The  cheaper  grades  of  peaches  such  as  water  and 
solid-pack  pie  continue  in  demand  and  stocks  are  very 
light.  Advances  beyond  the  code  minimums  are  indi¬ 
cated. 

TOMATOES — Tri-State  packers  are  holding  price 
lists  firm  although  a  few  small  offerings  have  been 
heard  at  prices  slightly  under  the  general  market. 
These  offerings,  however,  are  limited  to  small  quanti¬ 
ties  and  do  not  represent  any  decline  in  the  general 
market. 

The  marked  stability  of  the  price  list  in  face  of  the 
recent  dull  trading  is  due  to  the  strong  technical  posi¬ 
tion  of  canned  tomato.  Just  how  strong  the  backbone 
of  the  price  list  is  is  shown  in  figures  released  by  the 
United  States  Bureau  of  Agriculture  which  shows 
that  indicated  output  for  the  year  is  20  per  cent  under 
1932  levels  and  26  per  cent  under  the  five-year 
average. 

FISH — Salmon  is  holding  strong  despite  the  fact 
that  movements  are  confined  mainly  to  routine  ship¬ 
ments.  Some  offerings  of  bargain  lots  are  heard 
around  but  these  are  reported  to  be  off-grade  items 
and  the  trade  is  showing  little  interest  despite  the 
low  prices.  Shrimp  continue  under  sales  pressure 
although  some  improvement  was  shown  this  week. 

EARNINGS — The  improved  conditions  in  the  dis¬ 
tributing  trade  pushed  earnings  of  Seeman  Bros., 
Inc.,  one  of  the  metropolitan’s  major  wholesale  gro¬ 
cery  units,  up  sharply  with  net  for  the  September 
quarter  advancing  to  $111,162  after  charges  and 
taxes,  equal  to  $1.02  a  share  on  108,700  shares  of 
common  stock,  against  $61,783,  or  57  cents  a  share 
in  the  like  quarter  last  year. 

CHICAGO  MARKET 

By  “ILLINOIS” 

Special  Correspondent  of  "The  Canning  Trade" 

Inflation  Not  Bothering  Canned  Foods — ^Tomatoes  Grow 
Stronger — Corn  Also  Very  Strong — Milk  Situation  Mixed — 
Peas  Holding  Well — Pumpkin  Easier — Higher  Prices  Looked 
for  on  Peaches — Beets  Neglected — Canned 
Food  for  Xmas  Gifts. 

Chicago,  November  3,  1933. 

INFLATION — This  much  discussed  subject  doesn’t 
seem  to  bother  the  producer  or  distributor  of 
canned  foods.  Everyone  in  this  line  of  activity 
appreciates  that  it  is  very  doubtful  if  any  reaction 
in  canned  food  values  will  occur  because  the  available 
supply  of  practically  every  item  in  the  line  is  well 
within  the  domestic  consuming  capacity.  Indeed  sev¬ 
eral  items  are  so  scarce  that  it  won’t  be  a  question  of 


demand  for  the  next  six  or  eight  months  but  one  en¬ 
tirely  of — supply.  Canned  foods  have  basic  strength 
and  underlying  firmness  that  cannot  be  denied. 

RE-EMPLOYMENT — The  local  trade  were  more 
than  pleased  over  the  announcement  that  came  from 
the  General  Electric  Company  that  since  May  1st  last 
over  8,000  had  been  added  to  the  pay  roll  and  just 
last  week,  Sears-Roebuck  &  Co.,  stated  that  during 
the  past  60  days  over  5,000  had  been  added  to  their 
pay  roll. 

TOMATOES — Since  the  statement  by  the  U.  S. 
Bureau  of  Agriculture  that  the  total  indicated  pro¬ 
duction  this  year  was  20  per  cent  less  than  1932  and 
26  per  cent  less  than  the  five-year  average,  there  has 
been  a  noticeable  pick-up  in  interest.  Prices  are  un¬ 
changed  but  with  any  kind  of  buying,  it  would  be 
difficult  to  secure  at  prevailing  levels.  Prices  are  the 
same  as  reported  in  this  column  last  week.  Consider¬ 
able  talk  is  going  around  about  what  will  be  needed 
in  tomatoes  for  the  Emergency  Relief  and  that  matter 
is  likely  to  come  up  within  the  next  week  or  ten  days. 
The  situation,  however,  is  somewhat  complicated  over 
reports  from  Washington  that  President  Roosevelt 
expects  the  Surplus  Relief  Corporation  to  handle 
some  of  the  relief  business.  Just  how  it  is  going  to 
be  handled  and  just  what  effect  it  will  have  upon  the 
relief  situation  in  Chicago,  is  (using  a  slang  expres¬ 
sion)  “up  in  the  air”. 

CORN — Lack  of  buying  the  past  week  or  ten  days 
hasn’t  weakened  the  corn  market — not  one  iota.  Your 
reporter  was  talking  yesterday  to  three  Chicago  bro¬ 
kers  who  represent  leading  corn  canners  in  the 
middlewest,  and  all  three  of  those  gentlemen  were  very 
pronounced  in  their  statements  regarding  the  stability 
of  both  white  as  well  as  yellow  corn.  In  fact,  one  of 
them  seemed  to  think  that  with  President  Roosevelt’s 
Inflation  Program  developing  that  No.  2  standard 
white  corn  would  reach  $1.00  long  before  the  winter 
months  were  over.  75  cents  F.  0.  B.  middlewestern 
cannery  seems  to  be  bottom  on  No.  2  good  standard 
white  corn.  There  is  a  scarcity  of  No.  1  tin  and  No. 
10  tin. 

EVAPORATED  MILK — The  Wisconsin  evapora¬ 
tors  are  having  their  own  troubles.  This  is  due  to 
the  general  strike  that  prevails  throughout  that  state 
in  practically  all  agricultural  districts.  Several  con- 
denseries  were  unable  to  operate  for  all  week.  It  has 
not  affected  the  market.  Minimum  and  maximum 
code  prices  prevail.  Those  jobbers  and  chains,  how¬ 
ever,  who  during  the  past  number  of  years  have  fea¬ 
tured  their  private  label  on  evaporated  milk  are  cer¬ 
tainly  “hollering”  over  the  small  differential  between 
the  minimum  code  prices  at  which  the  non-advertised 
milk  canner  must  sell  and  the  maximum  prices  at 
which  basis  Carnation,  Pet,  Borden,  etc.  sell.  This 
evaported  milk  situation  at  the  moment  presents 
several  perplexing  angles,  and  it  is  difficult  to  figure 
it  all  out. 

PEAS — Several  Wisconsin  canners  report  renewed 
interest,  especially  from  markets  along  the  Atlantic 
coast  and  southeastern  Texas.  The  local  trade,  how¬ 
ever,  is  quiet  but  among  the  leading  brokers,  interest 
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is  being  shown  in  the  Wisconsin  Canners  Association’s 
Annual  Fall  Convention  which  will  be  held  at  Mil¬ 
waukee  next  week,  November  7th  and  8th.  Undoubt¬ 
edly,  our  Chicago  market  will  be  well  represented 
at  that  meeting. 

PUMPKIN — The  market  has  been  easy  and  lower 
prices  have  been  named  out  of  Indiana.  It  is  possible 
to  buy  today  No.  21/2  selected  extra  standard  pumpkin 
at  70  cents;  No.  10  selected  extra  standard  pumpkin 
at  $2.25  F.  0.  B.  Indiana  cannery.  The  pack,  however, 
promises  not  to  be  a  heavy  one  as  a  number  of  can¬ 
ners  ceased  operations  when  the  market  broke. 

PEACHES — Favorable  comment  was  heard  from 
all  sides  last  week  when  the  Canners  League  of  Cal¬ 
ifornia  reported  that  as  of  October  1st,  there  were 
unsold  in  California  only  about  5  million  cases  of 
peaches.  That’s  a  mighty  good  record  when  you  take 
into  consideration  that  half  the  pack  has  been  sold 
and  shipped  plus  the  carryover  from  last  year. 
There  shouldn’t  be  any  question  about  the  mainten¬ 
ance  of  present  Code  levels.  Indeed  prominent  fac¬ 
tors  that  have  visited  Chicago  during  the  past  ten 
days  all  predict  that  higher  prices  than  the  Code  mini¬ 
mum  will  soon  rule.  Reports  have  it  that  peaches  are 
moving  into  distributive  channels,  particularly  en¬ 
couragingly. 

APRICOTS — Some  little  movement  in  No.  2V2  Cal¬ 
ifornia  standards  were  noted  during  the  past  week  at 
prices  $1.17V2  to  $1.20  coast  with  No.  2^2  choice  apri¬ 
cots  at  $1.40  coast. 

BEETS — Here  is  an  item  that  has  been  more  or  less 
neglected  by  the  trade.  Several  buyers  entering  the 
market  have  appreciated,  however,  that  canners’  ideas 
are  much  stronger  than  a  month  or  more  ago  and  that 
it  is  difficult  to  buy  any  sizeable  quantities.  One  repu¬ 
table  Wisconsin  beet  canner  is  quoting:  No.  2^^  fancy 
cut  beets  at  $1 ;  No.  10  fancy  cut  beets  at  $4,  f.  o.  b. 
Wisconsin  cannery  and — claims  he  is  selling  at  those 
levels.  The  lowest  price  he  has  in  whole  beets  is  $1.10 
for  a  No.  2V2  Sel  10/ Over  beet. 

GRAPEFRUIT — Some  of  the  Florida  canners  had 
expected  to  begin  operations  first  week  of  November 
but  wire  advices  yesterday  were  that  it  would  be  a 
little  later.  Opening  prices  are  expected  any  day. 
Those  who  ought  to  know  claim  that  the  opening  will 
be — No.  2  Fancy  grapefruit  at  $1.05  to  $1.10;  8  oz. 
Fancy  grapefruit  at  57V2  cents  to  60  cents;  No.  5 
Fancy  grapefruit  at  $3.00  to  $3.25  f.  o.  b.  Florida 
common  shipping  point. 

FOODS  FOR  GIFTS — Our  leading  jobbers  are  al¬ 
ready  beginning  a  program  for  an  aggressive — assort¬ 
ed  canned  food  boxes  for  Christmas  gifts.  Every  year 
the  giving  of  canned  foods  for  this  worthy  purpose 
has  been  increasing  in  popularity  but  this  coming 
season,  we  believe  it  will  reach  larger  proportions 
than  in  the  past.  Considerable  publicity  is  going  to  be 
given  it  by  27  daily  newspapers  in  16  different  states 
with  circulation  totalling  more  than  2  million,  and  it 
might  be  advisable,  Mr.  Editor,  for  you  to  recommend 
to  the  canners  to  tie  in  with  the  Canned  Foods  for 
Christmas  Gifts  campaign. 


GULF  STATES  MARKET 

By “BAYOU” 

Special  Correspondent  of  “The  Canning  Trade" 

Shrimp  Industry  Idle  Due  to  Weather  Conditions  and  Shortage 
of  Raw  Material,  Packing  Season  Ending,  Factories  Closing — 
Weather  Warm  for  Oyster  Consumption,  Yet  Demand  Good, 
High  Tides  and  Floods  Effecting  Condition  of  Oysters. 

Mobile,  Ala.,  November  2,  1933. 

SHRIMP — The  sea  food  canneries  in  Alabama  have 
been  idle  this  past  week  on  account  of  no  shrimp. 
The  weather  has  been  bad  and  there  is  a  general 
scarcity  of  shrimp.  They  have  been  so  scarce  that 
the  raw  dealers  have  not  been  able  to  get  a  regular 
supply. 

The  prospects  for  a  supply  of  shrimp  this  week  do 
not  look  any  better  at  present  and  the  indications  are 
that  the  fall  shrimp  season  is  over  with  as  far  as  an 
adequate  supply  of  raw  material  is  concerned,  as 
shrimp  will  get  scarcer  and  scarcer  from  now  on. 

In  fact,  one  of  the  factories  in  Alabama  has  already 
closed  down  for  the  season. 

It  is  very  probable  that  shrimp  like  crawfish  and 
frogs  hibernate  in  the  winter  and  they  bury  them¬ 
selves  in  the  mud  or  sand  where  they  remain  all 
through  the  cold  months,  therefore  shrimp  is  a  warm 
weather  sea  food.  A  few  shrimp  are  caught  in  the 
winter,  but  they  are  scattered  and  the  bulk  of  them 
are  either  buried  in  the  mud  or  they  migrate  to  warm¬ 
er  climate. 

Very  little  was  known  of  the  habits,  etc.,  of  the 
shrimp  up  until  late  years  when  the  U.  S.  Bureau  of 
Fisheries  conducted  a  study  and  research  work  in  the 
South  that  has  been  helpful  to  the  industry. 

However,  as  no  extensive  study  nor  research  work 
has  been  carried  on,  the  Southern  fisheries  are  sadly 
in  need  of  attention  from  U.  S.  Fisheries  Bureau, 
which  it  is  hoped  that  they  will  get. 

The  canned  shrimp  market  is  suffering  from  the 
same  unrest  condition  as  other  commodities. 

This  unrest  condition  is  bound  to  exist  when  en¬ 
deavoring  to  work  out  a  gigantic  program  such  as  our 
country  has  undertaken,  hence  there  is  nothing  to 
marvel  at  when  we  find  business  in  a  muddle  and  we 
should  accept  it  as  a  matter  of  course. 

If  you  don’t  believe  it  is  a  tremendous  task,  then 
try  a  radical  change  in  your  own  little  individual 
business  and  you  will  find  more  upsets  than  you 
thought  could  possibly  have  existed.  Therefore  can 
you  imagine  the  task  of  the  administration  trying  to 
line  up  a  hundred  and  twenty-five  million  people? 
Every  one  wants  the  big  end  of  the  horn,  as  is  natural 
and  there  is  where  the  rub  comes  in. 

The  sale  of  canned  shrimp  this  year  has  been  as 
good  as  could  be  expected  under  present  business  con¬ 
ditions  and  while  no  doubt  some  underselling  has  been 
done,  yet  the  price  as  a  whole  has  been  kept  in  a 
safety  zone  and  a  fairly  good  volume  of  business  has 
been  done. 

The  price  of  canned  shrimp  is  from  90c  to  $1.10 
per  dozen  for  No.  1,  wet  or  dry  pack,  according  to 
grading. 
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OYSTERS — The  weather  in  this  section  continues 
warm,  hence  it  is  not  oyster  weather,  yet  folks  seem 
to  be  hungry  and  the  bivalves  are  selling  fairly  well. 

The  water  in  Mobile  Bay  and  even  for  several  miles 
up  the  rivers  is  salty  and  green,  which  keeps  the 
oysters  from  getting  fat,  as  oysters  require  a  certain 
amount  of  fresh  water  to  fatten  them  and  on  the 
other  hand,  too  much  fresh  water  kills  them,  so  for 
best  results  oysters  must  have  just  the  right  kind  of 
mixture  or  brackish  water. 

Another  thing,  the  tide  has  a  lot  to  do  with  the 
condition  of ‘the  oyster.  A  high  tide  with  an  over¬ 
supply  of  salt  water  causes  the  oysters  to  show  up 
poor  and  a  low  tide  with  a  good  mixture  of  fresh 
water,  fattens  the  oysters.  In  fact,  the  tide  will 
change  the  condition  of  the  oyster  overnight  and  for 
this  reason  it  is  hard  for  the  trade  to  understand  how 
they  get  fat  oysters  one  day  and  the  next  day  they 
get  poorer  stock. 

When  cold  weather  sets  in,  shrimp  will  get  ex¬ 
tremely  scarce  and  the  fishermen  will  then  turn  their 
attention  to  oysters.  About  this  time,  oysters  will  be 
getting  fat  and  in  good  shape  to  can  and  the  packers 
too  will  turn  their  attention  to  canning  oysters. 

When  this  will  happen,  it  is  difficult  to  say,  because 
some  years  we  don’t  have  settled  cold  weather  until 
Christmas,  but  most  likely  oysters  will  be  in  shape 
to  can  about  the  first  part  of  December. 

Oysters  have  to  be  in  their  prime,  fat  and  plump 
before  they  are  canned,  therefore  in  cove  oysters  the 
trade  gets  the  oyster  at  its  best. 

CALIFORNIA  MARKET 

By  “BERKELEY” 

Special  Correspondent  of  “The  Canning  Trade" 

Canned  Food  Market  Dull,  Trade  Quiet,  Early  Sales  Heavy, 
Stocks  Light — Asparagus  Sales  Indicate  Increased  Demand — 
Canned  Fruits  in  Good  Demand — ^Tomato  Packing  Season  at 
End — The  Famous  Ship  “Star  of  Alaska”  Changes  Owners  and 
Will  Now  Sail  the  Pacific  and  Caribbean. 

Berkeley,  Calif.,  November  2,  1933. 

Market — The  canned  food  market  continues 
dull  and  the  trade  is  digging  in  for  a  period 
of  comparative  inactivity.  The  bright  spot  in 
the  situation,  as  far  as  canners  are  concerned,  is  the 
fact  that  early  sales  were  very  heavy  and  that  stocks 
in  many  lines  are  much  smaller  than  was  the  case  a 
year  ago.  Many  canners  who  specialize  on  but  a  few 
lines  are  entirely  sold  up  and  with  holdings  in  a  com¬ 
paratively  few  hands  the  situation  is  regarded  as  very 
promising,  despite  the  present  slow  movement. 

The  movement  of  asparagus  has  been  surprisingly 
good  this  season,  indicating  that  this  article  is  finally 
getting  into  the  class  of  staples,  instead  of  being 
treated  as  a  luxury.  When  the  Canners  League  of 
California  announced  early  in  September  that  the 
pack  for  1933  amounted  to  2,134,943  cases  there  were 
quite  a  few  in  the  trade  who  expressed  the  opinion 
that  such  a  quantity  could  not  possibly  be  marketed 


and  pointed  out  that  on  September  1,  1932,  the  unsold 
stocks  on  hand  amounted  to  717,151  cases  and  that 
the  pack  for  that  year  was  but  1,313,231  cases.  The 
League  has  recently  released  figures  showing  that 
despite  this  year’s  large  pack  the  unsold  holdings  on 
September  1  amounted  to  but  662,349  cases.  It  is 
realized,  of  course,  that  consumption  has  not  kept 
pace  with  the  increased  sales,  and  that  wholesalers 
and  retailers  are  holding  larger  stocks  than  a  year 
ago,  but  it  is  gratifying,  nevertheless,  to  see  such  a 
heavy  early  movement  out  of  first  hands.  A  large 
part  of  the  pack  ran  to  sizes  and  grades  that  will 
permit  it  to  be  moved  at  comparatively  low  prices. 
Asparagus  is  being  featured  in  many  stores  along 
side  of  peas,  beans,  tomatoes,  and  the  like,  instead  of 
being  tucked  away  with  the  caviar,  hearts  of  palms 
and  imported  delicacies,  as  used  to  be  the  case. 

Those  in  the  trade  who  have  been  contending  that 
the  early  sales  of  canned  peaches  were  heavy  enough 
to  absorb  the  carryover  and  half  the  1933  pack  were 
certainly  good  guessers.  The  Canners  League  of 
California  has  recently  released  figures  indicating 
that  unsold  stocks  on  hand  on  October  1  amounted  to 
4,950,000  cases,  reduced  to  the  No.  2i/j  basis.  This 
means  that  all  old  pack  goods  have  been  sold,  along 
with  about  5,000,000  cases  of  the  new  pack.  No  fig¬ 
ures  on  the  1933  pack  have  been  released,  but  these 
will  be  close  to  the  10,000,000  case  limit,  of  course. 
One  or  two  packers  canned  more  than  their  allot¬ 
ment,  but  it  is  possible  that  a  few  fell  slightly  below 
the  quantities  allowed  them.  Sales  of  cling  peaches 
from  first  hands  have  dropped  off  of  late,  but  some 
heavy  shipments  are  being  made  against  early  orders. 

The  Pineapple  Producers  Cooperative  Association, 
Ltd.,  made  up  of  seven  leading  packers  of  Hawaiian 
pineapple,  has  announced  plans  for  another  energetic 
advertising  campaign  to  be  launched  November  13. 
In  making  the  announcement  the  prediction  was  made 
that  “packer’s  stocks  are  none  too  large  to  meet  the 
demands  of  the  next  twelve  months.”  A  year  ago  in 
November  the  Association  launched  its  initial  adver¬ 
tising  campaign,  basing  this  on  the  dietetic  value  of 
pineapple.  The  new  campaign  will  continue  along 
this  line  and  in  addition  the  copy  will  personalize  the 
“Pineapple  for  Health”  message  by  featuring  persons 
of  radiant  health  and  presenting  evidence  that  can¬ 
ned  pineapple  contributes  to  increased  vitality. 

The  harvesting  of  olives  has  been  commenced  in 
Tulare  County,  an  important  olive  growing  center, 
and  will  soon  be  in  full  swing.  Some  of  the  leading 
packers  are  reporting  the  closest  cleanup  of  canned 
ripe  olives  in  several  years.  This  year’s  crop  will  be 
a  light  one  and  there  will  be  no  need  of  any  control 
measures  or  allotment,  with  indications  that  the  pack 
to  be  made  will  be  below  regular  requirements.  Crop 
prospects  are  rated  at  38,  as  against  a  rating  of  70  a 
year  ago,  when  the  output  amounted  to  about  22,000 
tons.  A  canned  olive  code  has  been  drawn  up  and 
submitted  to  Washington  for  consideration,  and  ar¬ 
rangements  are  being  made  for  the  drawing  up  of  an 
olive  oil  code. 


(Continued  on  page  25) 
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What  Canned  Foods  Distributors 

are  Doing 


ENTIRE  GROCERY  DISTRIBUTING  INDUSTRY  CO¬ 
OPERATING  IN  AIDING  GOVERNMENT  TO 
DISTRIBUTE  SURPLUS  FOODS  TO  NEEDY 
AND  UNEMPLOYED 

The  entire  grocery  industry  of  the  nation,  speaking  through 
the  industry’s  accredited  trade  organizations,  has  offered  the 
Administration  its  wholehearted  co-operation  in  distributing  the 
relief  rations  which  will  be  given  out  to  needy  persons  and 
families  throughout  the  country  this  winter  by  the  Federal 
Emergency  Relief  Administration. 

Charles  H.  Jannsen,  of  the  National  Association  of  Retail 
Grocers,  and  chairman  of  the  National  Food  and  Grocery  Dis¬ 
tributors’  Council,  recently  made  public  the  details  of  the  con¬ 
ferences  held  in  Chicago  a  week  or  so  ago  with  Government 
officials  to  discuss  the  distribution  of  the  relief  supplies  now 
being  stored  and  purchased  by  the  Federal  Government. 

G.  B.  Hattersley,  of  the  Federal  Emergency  Relief  Adminis¬ 
tration,  Washington,  D.  C.,  invited  the  National  Food  and  Gro¬ 
cery  Distributors’  Council  to  confer  with  Federal  officials  in 
Chicago  recently  on  planning  practical  details  in  arranging  for 
the  distribution  of  surplus  food  products  through  the  commer¬ 
cial  channels  of  distribution  in  line  with  the  general  pledge  of 
co-operation  which  the  food  group  made  to  Harry  Hopkins,  head 
of  the  Relief  Surplus  Commodity  Corporation,  in  Washington 
early  in  October. 

The  conference  resulted  in  the  submission  of  a  tentative  plan, 
in  which  all  groups  allied  with  the  National  Food  and  Grocery 
Distributors,  joined.  At  the  present  time,  the  Federal  Emer¬ 
gency  Relief  Administration  is  considering  this  tentative  plan, 
it  was  disclosed,  and  plans  to  announce  an  official  plan  shortly 
in  which  the  results  of  this  and  other  trade  conferences  to 
follow  will  be  discussed. 

The  council,  therefore,  requested  all  adherents  of  the  group 
not  to  undertake  any  organization  action,  until  the  official  plans 
are  issued  from  the  Washington  office  of  the  Federal  Emergency 
Relief  Administration. 

The  Washington  representatives  of  the  council  will  be  Hector 
Lazo,  chairman.  National  Retail  Grocers  Association,  W.  P. 
Johnson,  National  American  Wholesale  Gi’ocers  Association  and 
Warren  C.  Clarke,  Food  and  Grocery  Chain  Stores  Association. 

The  preliminary  plan,  as  submitted  to  the  Federal  Govern¬ 
ment  by  the  Council,  follows: 

“The  proposed  plan  of  distributing  certain  food  surpluses  to 
the  needy  and  unemployed  without  charge  will  depend  for  its 
practical  success  upon  five  major  features. 

1.  The  proper  identification  of  the  individual  unit  package 
of  each  commodity. 

2.  The  utilization  of  established  relief  agencies  now  in  exist¬ 
ence  or  to  be  newly  organized  and  operated  at  no  cost  to  the 
Government. 

3.  The  practical  selection  of  wholesale  and  retail  outlets  to 
act  as  official  distribution  points  readily  accessible  to  those 
granted  relief. 

4.  Efficient  distribution  of  original  supply  to  retail  store. 

5.  The  issuance  to  those  granted  relief  of  individual  tickets 
for  each  individual  package  of  each  commodity. 

6.  The  adoption  of  a  thoroughly  organized  system  that  is 
practical  for  constant,  effective,  yet  simple  audit  and  check-up. 

“A. — It  is  of  the  utmost  importance  if  the  whole  plan  is  to 
work  in  a  sensible  and  practical  manner,  that  the  individual 
packages  of  each  commodity  be  so  identified  and  labeled  as  to 
distinguish  each  package  from  all  other  brands  or  other  identi¬ 
fication  so  as  to  indicate  at  a  glance  which  are  the  packages  to 
be  distributed  free. 


“1. — Labels  on  canned  or  packaged  foods,  bags  or  wrappers 
on  other  items  and  tags  where  necessary  should  be  of  distinctive 
color  and  design  as  to  accomplish  this  end.  Such  labels,  bags, 
tags,  etc.,  should  have  inscribed  thereon  the  contents  and  defi¬ 
nite  statement  indicating  that  the  contents  are  ‘Government 
Property’  and  stating  the  penalty  for  misuse.  If  beans,  prunes, 
etc.,  are  to  be  delivered  in  original  bulk  containers  to  retailers, 
provisions  to  furnish  bags  must  be  made.  We  much  prefer 
individual  unit  packages  and  suggest  adoption  of  unit  package 
in  each  case.  This  very  important  point  will  be  of  incalculable 
assistance  in  controlling  and  protecting  distribution. 

“B. — The  allocation  of  items  and  quantity  of  items  to  relief 
distributors  on  a  sound  basis  of  the  need  in  each  locality  under 
the  direction  of  existing  relief  organization  will  provide  a  start¬ 
ing  point  from  which  all  activity  will  orignate.  Regular  food 
supply  will  also  be  given  individual  tickets  or  coupons  which 
will  be  redeemable  at  the  designated  retail  stores  appointed  as 
official  distributing  agencies. 

“C. — Tickets  or  coupons  should  be  provided  each  relief  agency 
with  separate  tickets  or  coupons  for  each  different  commodity 
and  each  individual  unit  of  each  commodity.  These  should  all 
be  uniform  in  size  and  if  possible  different  colors  should  be 
used  for  each  commodity.  These  tickets  or  coupons  should  have 
inscribed  thereon  in  large  letters  the  name  of  the  commodity 
(‘Butter’)  also  that  such  items  are  Government  property  and 
in  addition  the  penalty  for  misuse. 

“D. — The  selection  of  officially  designated  retail  distributors 
should  be  made  as  follows: 

1.  Location. — Each  retail  distributor  should  be  selected  so 
as  to  be  easily  accessible  to  all  granted  relief  so  that  it  will 
not  be  necessary  for  them  to  use  any  passenger  transportation 
to  reach  a  distributor. 

2.  There  are  three  distinct  types  of  retailers,  (a.)  Inde¬ 
pendents  not  affiliated  with  any  group  organization,  (b.)  Re¬ 
tailers  affiliated  with  retail  owned  wholesalers  and  voluntary 
groups,  (c.)  Chain  stores. 

In  each  area  the  number  of  such  retail  outlets  should  be  ascer¬ 
tained  and  the  proportion  in  numbers  of  each  class  to  the  total 
should  determine  the  number  of  each  group  selected.  Commit¬ 
tees  representing  each  group  should  submit  the  names  and  loca¬ 
tion  of  each  retail  outlet  to  the  local  relief  agencies  who  will 
have  the  final  authority  to  make  appointments.  It  is  obviously 
impractical  to  use  every  one  of  the  hundreds  or  thousands  of 
outlets  in  our  metropolitan  centers,  yet  the  selection  of  dis¬ 
tributing  retail  stores  should  be  made  on  a  basis  equitable  to 
all  major  competitive  factors.  Therefore,  we  also  suggest  the 
following  plan: 

(a.)  In  each  relief  station  district  decide  on  the  number  of 
stores  that  will  be  necessary  to  distribute  surplus  foodstuffs. 
This  number  will  be  determined  by  the  size  of  the  district  and 
the  number  of  relief  clients  in  the  district. 

(b.)  Divide  the  number  of  district  stores  between  the  inde¬ 
pendents  and  the  chain  stores  in  proportion  to  the  number  of 
chain  and  independent  grocers  in  the  district. 

(c.)  The  stores  selected  for  distributing  the  surplus  products 
agree  to  handle  these  products  free  of  charge,  and,  also,  agree 
with  the  relief  administration  that  the  number  of  clients  receiv¬ 
ing  the  regular  grocery  orders  in  such  stores  should  not  be 
increased  except  by  the  same  percentage  that  the  relief  loan  in 
said  district  increases. 

3. — As  much,  if  not  all,  of  the  supplies  will  be  moved  in  car¬ 
load  lots  and  such  cars  should  be  consigned  to  wholesale  estab¬ 
lishments,  both  independent  wholesalers  and  chain  warehouses, 
in  the  proportion  in  numbers  such  wholesale  warehouses  bear  to 
the  total  in  each  distributing  area.  Such  wholesalers  already 
equipped  with  delivery  equipment  and  working  regular  deliver¬ 
ies  to  retail  stores  will  be  in  a  position  to  distribute  such  sur¬ 
plus  items  in  an  orderly  and  effiicent  manner. 
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E. — The  system  of  issuing  tickets  and  coupons  and  the  neces¬ 
sary  control  would  operate  as  follows: 

1.  The  individual  granted  relief  would  secure  tickets  or 
coupons  from  the  local  relief  agency — receiving  separate  tickets 
or  coupons  for  each  item. 

2.  These  would  then  be  presented  to  one  of  the  officially 
designated  retailers  who  would  accept  such  tickets  and  pass  to 
the  holder  the  commodity  indicated  thereon. 

3.  The  retailers  in  the  initial  distribution  would  receive  a 
certain  designated  supply  of  each  commodity  as  authorized  by 
the  local  relief  agency.  Such  authorization  would  be  made 
directly  to  the  selected  wholesaler  who  would  at  once  make 
deliveries  securing  from  the  retailer  an  official  receipt.  Record 
of  initial  distribution  must  be  kept  by  local  relief  and  whole¬ 
sale  distributors. 

4.  Thereafter  each  retailer  to  secure  additional  supplies  of 
each  commodity  would  present  the  tickets  or  coupons  collected 
from  the  recipients  of  relief  to  the  wholesaler  who  thereupon 
would  deliver  to  each  retailer  a  quantity  of  each  commodity 
equal  to  the  number  of  tickets  or  coupons  turned  in. 

5.  At  regular  intervals  the  local  relief  agency  would  make 
an  audit  of  each  wholesaler’s  stock  of  such  surplus  items  and 
the  quantity  of  the  initial  distribution  evidenced  by  receipts 
plus  the  tickets  or  coupons  redeemed  plus  the  stock  on  hand 
should  balance  with  the  amount  delivered  to  such  wholesaler. 

“In  order  that  the  National  Relief  Committee  authorities  have 
contact  with  one  headquarters  organization,  it  is  proposed  that 
the  following  organizations  appoint  a  committee  consisting  of 
one  member  from  each  organization: 

“The  National  Association  of  Retail  Grocers  of  the  United 
States;  Food  and  Grocery  Chain  Stores  of  America;  the  Na¬ 
tional  Association  of  Retailer-Owned  Wholesalers;  Voluntary 
Groups  Institute  and  the  National- American  Wholesale  Gro¬ 
cers’  Association. 

“This  committee  will  select  a  representative  to  be  located  in 
Washington  so  as  to  be  constantly  available  to  the  National 
Relief  Administration  for  counsel  and  contact  with  the  National 
Food  and  Grocer  Distributors’  Council. 


“A  sub-committee  in  each  state  or  local  area  is  to  be  ap¬ 
pointed  to  co-operate  with  local  relief  agencies.  Inasmuch  as 
the  five  above  organizations  represent  practically  the  entire 
industry  of  food  distribution,  it  will  be  in  position  to  co-operate 
in  a  practical  manner. 

“Inasmuch  as  the  distribution  of  such  vast  quantities  of  vari¬ 
ous  commodities  may  seriously  affect  the  volume  of  business 
regularly  done  by  wholesalers  and  retailers,  it  is  of  great  im¬ 
portance  that  the  number  of  different  commodities  distributed 
free  be  very  carefully  considered  and  governed  by  the  actual 
surpluses  and  the  genuine  need  for  relief. 

“A  small  reasonable  tonnage  charge  might  very  properly  be 
paid  for  unloading  cars,  storing  and  delivery  to  retailers.” 

<»  Jit 

CALIFORNIA  MARKET 

(Continued  from  page  23) 

Prices  on  California  beans  have  strengthened  quite 
materially  during  the  past  ten  days,  following  a 
steadily  declining  market  of  several  weeks  duration. 
The  demand  from  outside  consunting  sections  has 
shown  a  marked  improvement  and  at  the  same  time 
offerings  from  growers  have  become  lighter.  Limas 
for  quick  shipment  have  advanced  about  40  cents  per 
hundred  and  baby  limas  are  up  30  cents  per  hundred 
pounds,  with  most  other  varieties  advancing  about 
the  same.  Threshing  in  southern  California  has  been 
hindered  somewhat  by  foggy  weather,  but  most  of 
the  crop  is  now  under  shelter. 

F.  M.  Rogers,  manager  for  Libby,  McNeill  &  Co. 
at  Honolulu,  T.  H.,  returned  to  the  Islands  during  the 
week,  sailing  from  San  Francisco  aboard  the  liner 
Lurline. 


CANNERS  PEAS 

Canners  Peas  are  short  as  no  doubt  you  know.  We  still  have  a  few 
pounds  of  the  following  varieties: 

Horsfords  Surprise  Green  Admirals 

Perfections  White  Admirals 

The  above  are  net  60  days,  2%  off  ten  days,  if  unsold  on  receipt  of 
order,  carriers  at  value,  f.  o.  b.  present  point  of  storage,  as  some  are  at  Bristol, 
Pa.  others  at  Bozeman,  Mont. 

If  you  need  any  Corn,  Beans,  Tomato,  Cucumber,  Pumpkin,  Squash, 
Spinach  or  other  seeds  for  Spring  planting,  write  us  and  let  us  quote  you. 

D.  LANDRETH  SEED  COMPANY 

BRISTOL,  PENNA. 

Oldest  Seed  House  in  America  Established  1784 
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CANNED  FOOD  PRICES 


Prices  griven  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figures  corrected  by  these  Brokers;  tThoiaas  J.  Meehan  &  Co.,  ‘Howard  E.  Jones  &  Co..  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  tin  column  headed  “N.  Y."  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

Balto.  N.Y. 

ASPARAGUS*  (California) 

White  Mammoth,  No.  2% . 

Peeled,  No.  2% . 

Large,  No.  2*/^ . 

Peeled,  No.  2% . 

Medium.  No.  2i^ . . . 

Green  Mammoth.  No.  2,  round  cans 

Medium,  No.  2 . 

Large,  No.  2 . 

Tips,  White,  Mammoth,  No.  1  sq.... 

Small,  No.  1  sq . 

Green  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . 

BAKED  BEANSt 

Ifi  or, . 

No.  2%  . 

No.  10  . 

BEANSt 

Stringless  Stand.  Cut  Green,  No.  2 

Standard  Cut  Green,  No.  10 . 

Standard  Whole  Green,  No.  2 . 

Standard  Cut  Wax,  No.  2 . 

Standard  Cut  Wax.  No.  10 . 

Red  Kidney  Standard,  No.  2 . 

Standard,  No.  10 . 

LIMA  BEANS*  (F.  O.  B.  Factory) 


No.  2  Tiny  Green .  1.40  1.40 

No.  10  .  7.00  7.00 

No.  2  Medium  Green .  1.10  . 

No.  10  .  5.50  . 

No.  2  Green  and  White . 90  . 

No.  10  .  4.50  . 

No.  2  Fresh  White . 80  .80 

No.  10  .  4.00  4.00 

Soaked.  No.  2 . 70  .70 

BEETS* 

Baby,  No.  2 .  . . - 

WTiole,  No.  2 . 90  . 

Whole,  No.  2>J. .  1.10  . 

Whole,  No.  10 .  3.25  . 

Cut,  No.  2 . 75  .70 

Cut.  No.  214 . 90  . 

Cut,  No.  10 .  3.10  . 

Diced,  No.  10 .  3.25  . 

CARROTS* 

Standard  Sliced,  No.  2 . 75  . 

Sliced,  No.  10 .  3.75  . 

Standard,  Diced,  No.  2 . 75  . 

Diced,  No.  10 .  3.65  . 


CORN* 

Golden  Bantam,  Fancy,  No.  2 

Extra  Standard,  No.  2 . 

Extra  Standard,  No.  10 . 

Shoepeg,  Fancy,  No.  2 . . 

Extra  Standard,  No.  2 . 

Standard,  No.  2 . 

Crushed,  Fancy,  No.  2 . 

Extra  Standard,  No.  2 . 

Standard,  No.  2 . 

Standard,  No.  10 . 

HOMINY* 


Standard  Split,  No.  2  Tall . 70 

Split,  No.  10 .  2.75 

MIXED  VEGETABLES* 

Standard,  No.  2 . 70 

No.  10  .  4.00 

Fancy,  No.  2 . 76 

No.  10  _ 4.25 

OKRA  AND  TOMATOES* 

Standard,  No.  2 .  1.00 

No.  10  . . 


PEAS*  (Baltimore  prices,  new  pack) 
No.  1  Petit  Pois....™_.....„. _ _  , 

No.  2  Fancy  Sweets,  2s . 

No.  2  Fancy  Sweets,  3s . 

No.  2  Fancy  Sweets,  4s . 

No.  2  Fancy  Sweets,  5s . 

No.  2  Std.  Sweets,  5s . 

No.  1  Early  .June,  4s . 


No.  2  Std.  Alaskas,  Is. 
No.  2  Std.  Alaskas,  2s. 


No.  2  Std.  Alaskas,  3s . 

.  1.10 

1.10 

No.  2  Std.  Alaskas,  4s . 

.  1.05 

1.05 

No.  10  Std.  Alaskas,  2s . 

No.  10  Std.  Alaskas,  3s . 

.  6.00 

No.  10  Std.  Alaskas,  4s . 

.  5.75 

PUMPKIN* 

Standard,  No.  2i/. .  1.00  tl  00 

No.  3  . 

No.  10  .  £oo  tsioo 


1.05 
.95 
.87  M: 
.90 
.85 
.80 
4.50 


— 

2.26 

2.26 

3.16 

2.10 

2.26 

2.60 

2.00 

2.60 

2.10 

2.60 

2.10 

1.90 

2.15 

1.80 

.4714, 
.82l^. 
3.00  . 


3.75 


.75 


.721,4 . 

3.50  3.50 


CANNED  VEGETABLES— Continued 

Balto.  N.Y. 


SAUER  KRAUT* 

Standard.  No.  2 . 

No.  2M!  .  1.15  tl.lO 

No.  3  . 

No.  10  .  3.75  t3.75 

SPINACH* 

Standard.  No.  2 . 75  t.75 

No.  2V2  .  1.00  tl.05 

No.  3  . 

No.  10  .  3.25  t3.25 

California,  f.  o.  b.  Coast* 

Standard,  No.  2i/4 .  tl.25 

Standard,  No.  10 .  *4.00 

SUCCOTASH* 

Standard  Green  Corn  Fresh  Limas, 

No.  2  . 85  . 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . 80  . 

(Triple)  No.  2  (with  tomatoes) . 

SWEET  POTATOES* 

Standard.  No.  2,  F.  O.  B.  Factory . 60  . 

No.  214  . 80  .80 

No.  3  . 85  . 

No.  10  .  2.50  2.50 


TOMATOES* 

Extra  Standard,  No.  1 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County . 

No.  3  . 

F.  O.  B.  County . 

No.  10  . 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County . 


Standard,  No.  1 . 50  . 

F.  O.  B.  County . 50  . 

No.  2  . 80  . 

F.  O.  B.  County . 77i/>  t.77i/> 

No.  3  .  1.25  .  ■ 

F.  O.  B.  County .  1.25  tl.25 

No.  10  .  4.25  . 

F.  O.  B.  County .  4.15  *4.15 

TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1,  Whole  Stock . 50  .50 


No.  10,  Whole  Stock . 

Standard,  No.  1  Trimmings . 

No.  10  Trimmings . 

TOMATO  JUICE* 

No.  1  . 50  .60 

Canned  Fruits 

APPLES*  (F.  O.  B.  Factory) 


Maine,  No.  10 . 

Michii'an.  No.  Hi . 

New  York,  No.  10 . 

Pennsylvania,  No.  10,  water .  3.25  3.25 

Pa.,  No.  3 . 

Pa.,  No.  10,  solid  pack .  3.50  . 

APRICOTS*  (California) 

Standard,  No.  2\i .  1.40  *1.30 

Choice,  No.  2^4 .  1.56  *1.60 

Fancy,  No.  2% . . . . 

BLACKBERRIES* 

Standard,  No.  2 . . 

No.  8  . 

No.  10,  water .  4.25  . 


No.  2.  Preserved . 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine.  No.  2 . 

No.  10  .  7.25 

CHERRIES* 

Stamdard  Red,  Water,  No.  2 . 

White  Syrup,  No.  2 . 

Extra  Preserved,  No.  2 . 


N.  Y.  Red  S.  Pitted,  No.  10 . . .  6.00  . 

California  Standard,  2'/4 . 

Choice,  No.  2% . 1.85 

Fancy,  No.  2% .  2.00 

GUUSEKERKlES* 

Standard  No.  2 .  „....„  ........ 

No.  10  . . . .  . 

GRAPE  FRUIT* 

8  oz . 60 

No.  2  .  1.20 

No.  5  .  3.50 

No.  1  Juice . S2%  .65 

No.  2  Juice .  1.05 

No.  5  Juice .  3  50 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup....  1.00  . 

No.  10  .  4.50  . 

California  Bartletts,  Standard  2%....  1.40  ........ 

Fancy  .  *1.76 

Choice  .  1.60  tl.60 

Standard,  No.  10................„ .  *4.76 


CANNED  FRUITS— Continued 


PEACHES* 

California  Standard,  No.  2>/4,  Y.  C. 

Choice,  No.  2*4,  Y.  C . 

Fancy.  No.  2*4,  Y.  C . 

Extra  Sliced  Yellow,  No.  1  Tails.... 

Seconds,  Yellow,  No.  3 . 

Pies.  Unpeeled.  No.  3 . 

Peeled,  No.  10,  Solid  Pack . 

PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2*4 . 

Sliced,  Standard,  No.  2*4 . 

Sliced.  Extra,  No.  2 . 

Sliced,  Standard,  No.  2 . 

Shredded.  Syrup.  No.  10 . 

Crushed.  Extra,  No.  10 . 

Eastern  Pie,  Water,  No.  10 . 

Porto  Rico  No.  10 . . . 


Balto.  N.Y. 


1.35  1.35 

1.60  1.60 


.76 


4.26 


1.90  *1.80 
1.80  *1.66 

.  *1.60 

.  *1.40 


5.50 


RASPBERRIES* 
Black  Warter,  No.  2... 

Red,  Water,  No.  2 . 

Black,  Syrup,  No.  2. 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10... 


STRAWBERRIES*  (Baltimore  prices,  new  pack) 


Preserved,  No.  1 . 70  . 

Preserved,  No.  2 .  1.30  . . 

Extra,  Preserved,  No.  1 . 76  . 

Extra,  Preserved,  No.  2 .  1.40  . 

Standard  Water,  No.  10 . . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2*4 .  2.25  2.30 

No.  10s  .  9.60  . 


Canned  Fish 


HERRING  ROE* 

16  oz..  Factory . 

No.  2.  17-oz.  cans.  Factory. 
No.  2,  19-oz.  cans.  Factory. 

LOBSTER* 

Flats,  1-lb.  cases,  4  doz . 

Vz-ll>.  cases,  4  doz . 

*4 -lb.  cases,  4  doz . 


OYSTERS* 

Standards,  4  oz. 

5  oz . 

8  oz . 

10  oz . 

Selects,  6  oz . 

SALMONS 


Red  Alaskas,  Tall,  No.  1 .  1.76  *1.76 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . . 

Flat,  No.  14 . 

Pink,  Tall,  No.  1 .  1.27*4*1.20 

Pink,  Tall,  No.  *4 . 75  . 

Sockeye  Flat,  No.  1 .  3.25  . . 

Flat,  No.  *4 . 86  . 

Chums,  Tall  .  1.22*4*1.16 

Medium,  Red,  Tall. .  1.22^ . 


SHRIMP§ 


Dry,  No.  1 . 

Wet,  No.  1,  Large . 

SARDINES  (Domestic),  per  case 

%  Oil,  keyless . 

*4  Oil,  keys . 

Vi  Oil,  Tomato,  Carton . 

*4  Oil,  Carton . 

*4  Mustard,  Keyless . 

%  Mustard,  Keyless . 

California  Oval,  No.  1,  48’s . 

TUNA  F1SH8  (California),  per  case 

White,  %s  . 

White,  Is  . . 

Blue  Fin,  ^s . 

Blue  Fin,  Is . . . . 

Striped.  %s  . 

Striped,  *4s  . 

Striped,  Is  . 

Yellow,  %s.  Fancy . 

Yellows,  ^4s,  Fancy . 

Yellow.  Is  . . . . 


1.00 

1.00 

1.00 

1.00 

2.60 

*2.60 

2.90 

*2.90 

3.26 

*3.16 

2.60 

*2.60 

2.36 

*2.40 

3.00 

2.76 

7.80 

18.66 

— 

‘siee 

— 

6.00 

9.00 

4.66 

7.30 

13.66 

.. 

November  6, 1933 


THE  CANNI  NG  TRADE 


Pears,  Beets  and  Mixed  Vegetables 


we  offer  the 


Sterling  Peeler  &Cuber 


WILT  RESISTANT 

ALASKA  PEAS 

Pure  Bred  Selected  Stocks 

We  have  a  moderate  surplus  of  1933 
crop  Maryland  and  Alcross  strains  to 
offer  for  spot  or  future  delivery. 

Our  planting  stocks  of  ALASKA  PEAS 
are  all  Fully  Resistant  to  Wilt.  This 
is  a  vital  feature  to  most  canners  in  the 
older  canning  sections. 

We  also  grow  a  full  line  of  other  Can¬ 
ners  Seed  PEAS,  BEANS,  CORN, 
TOMATO,  PICKLE,  BEET,  etc. 

We  solicit  your  inquiries  for 
Pure  Bred  Canners  Seeds. 

LEONARD  SEED  COMPANY 

CHICAGO 


As  being  the  most  practical  on  the 
market  for  the  peeling  and  cubing 
of  fruits  and  vegetables. 

When  In  the  market  for  a  peeler 
or  cuber,  think  of  ^^STERLING^^ 
and  write, 

A.  K.  ROBINS  &  CO.,  INC. 

Lombard  &  Concord  Streets 
BALTIMORE,  MD. 

Write  for  copy  of  our  late  catalog 

We  manufacture  machinery  for  canning  of  the 
various  fruits,  vegetables,  sea  foods,  etc. 


PHILLIPS  CAS  COMPANY 

^Manufacturers  of  (Packers  Sanilari^  Gans 


. .  O)iv'nion  of  the  . . 

PHILLIPS  PACKING  COMPANY,  Inc. 

'Trackers  of  Phillips  Delicious  Qualilif  Canned  ffoo^s 

CAMBRIDGE  -  MARYLAND,  C.S.A. 


A  M>  P  I.  A  \  T  S  •  N  F  W  YORK  CITY 

pi;v%T  orrici^ 


N  with 

CANS! 


•  LAST  MINUTE  Packs  before  the  frost! . .and  if  it  is  to  be  a  race  with 


weather,  be  sure  of  your  CAN  supply . .  and  service  at  the  plant  as  well, 


•  “READY!" — answers  the  roll  call  of  our  stocks  at  Baltimore,  Chicago 


and  Hamilton,  Ohio.  READY  likewise,  whatever  has  to  do  with  Canning 


methods.  We're  here  to  help!  •  In  this . .  as  other 


season's  finals..CANS!..  where  and  when  needed! 


